
• ii-IS EDGAR BERGEN & "CHARLIE M'CAKTHY” ssss 

* HELEN JEPSON * SONGS BY GEORGE AND IRA GERSHWIN * 

-M3NVH HHd • J.311VH NV3IU3WV • SH331 V3HONV * 

THE 
GREATEST 

ENTERTAINM
ENT 

THE SCREEN HAS EVER KNOW
N... 



StfO 

SftO 
G* 

A cavalcade of star-studded joy from stage and screen, Broadway and the 

radio...from everywhere in the entertainment world. Edgar Bergen and Charlie 

McCarthy heading the comedy parade with The Ritz Brothers, Phil Baker, 

Ella Logan, Bobby Clark. To vocalize the season's most glorious tunes, "The 

Goldwyn Follies" brings them Kenny Baker, Helen Jepson, Charles Kullman. 

A roster of Hollywood names that includes Adolphe Menjou, Zorina, Andrea 

Leeds and Jerome Cowan. Glorious feminine beauty in the production scenes 

that feature Balanchine's American Ballet and the Gorgeous Goldwyn Girls. 
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The Gershwin tunes, George Gershwin’s great melodic contribution in the four 

loveliest ditties he ever wrote..."Love Is Here to Stay", "Love Walked In","I Was 

Doing All Right" and "l Love to Rhyme." All with ear-teasing lyrics by Ira 

Gershwin. Plus Vernon Duke’s superlatively lovely "Spring Again", and his 

ballet music. Plus the new gaga sensation song, "Pussy, Pussy", presented 

by the Ritz Brothers in the most uproariously funny comedy sequence the 

screen has ever shown. 

Of 00ft The picture that will draw them with the Goldwyn guarantee of great enter¬ 

tainment. ..that will pull them with its glorious technicolor...that will hold 

them with its human, lovable Ben Hecht story...that will wow them with its 

array of the greatest stars, the most glorious songs, the gladdest, giddiest en¬ 

tertainment the screen has ever boasted! 



McCarthy ... the wimahi 
Wooden Wonder Tops Radio Ballots 

Results in the radio favorites ballots all over the country are confirming our sus¬ 
picions with a vengeance. Edgar Bergen and his Charlie McCarthy are radio’s Number 1 

attraction, by popular acclaim! 
Results of the national canvass conducted by New York’s NEWS, and drawing on 

thirty-nine newspapers from coast to coast, prove that the little ventriloquist’s dummy 
leads even his closest opponent by more than a 25% margin. MOTION PICTURE 
DAILY’S poll of more than four hundred radio editors throughout the country lends the 
expert’s confirmation to results of the Daily News poll. In this case Charlie McCarthy 

won by the astounding lead of a majority of all the votes cast. 
Those are the astounding facts. It is up to each exhibitor to determine what they 

mean to him in his local campaigns. For one thing, radio stations should be in a prime 
spot to cooperate with you on special "Goldwyn Follies” programs around the Charlie 

McCarthy theme. 
For another, radio sections and special radio pages should be open to publicity and 

art from "The Goldwyn Follies,” wherever Charlie McCarthy is featured. For another, 
special lobby and front material can be made up out of Charlie’s radio clippings, news of 

the radio voting, blow-ups of the results. 
Charlie’s radio popularity certainly makes him the ace exploitation personality of the 

decade. The sky’s the limit on Charlie McCarthy for you. 

TYUT flTT THE picture liA-T Lull WITH SONGS 
NO motion-picture music has been more eagerly waited, more enthusiastically welcomed than the 

tunes that "The Goldwyn Follies” brings to the screen. Music by the immortal George Gershwin, 
lyrics by Ira Gershwin for all but one of the film songs is the reason why. And the advance reception 
for the show is indicated by the eagerness with which the nation’s ace batonists seized on these tunes 
for broadcast weeks before the release of the picture. 

The songs, which are rapidly working their way into the national leader rank, are all published by 
Chappell & Co., with a title page that introduces the cast of "The Goldwyn Follies” and plugs picture 

and stars. 
Tie-ups with music stores, utilizing the title cards furnished by Chappell, should be top on your 

exploitation plan for this special. For your house and marquee decorations, the music should be worked 
in wherever possible and the individual song titles plugged in your copy everywhere. For supplies of 
the title sheets, name of your local music dealer, contact: 

CHAPPELL & CO., INC., 1270 SIXTH AVENUE, NEW YORK, N. Y. 

SONGS PUBLISHED 
BY CHAPPELL 

Love Is Here to Stay 

Love Walked In 

I Was Doing All Right 

I Love to Rhyme 
Music by George Gershwin 

Lyrics by Ira Gershwin 
* * * 

Spring Again 
By Vernon Duke 

VICTOR PLUGS RECORDINGS 
First of the recordings of the tunes from "The Goldwyn Follies” to come off the presses are two 

of the Gershwin hits, "Love Is Here to Stay” and "I Was Doing All Right.” 

Under the Victor seal they are recorded by Larry Clinton and His Orchestra on No. 25761. For the 

popular-priced Bluebird version, the songs were recorded by Abe Lyman and Orchestra on No. B-7369. 

They’ll be on hand at all the record dealers in your town, as will the later recordings of all "The 

Goldwyn Follies” tunes, many of which are in preparation now. Victor has prepared display and 

window material for special promotional and cooperative effort with exploiteers. See your record 

dealers about cooperating on this one! 
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Kenny Baker’s radio 

sponsors, Jello, are ready 

to work with you theatre 

men on a cooperative 

campaign to push “The Goldwyn Follies.” This 

favorite warbler of the air lanes, vocalizes the 

Gershwin songs in the new Goldwyn hit, plays 

the romantic lead opposite Andrea Leeds. 

In addition to radio plugs for the song and 

picture, which have been arranged with the 

sponsors, they are urging their dealers to go 

to town with theatre men on cooperative dis¬ 

play. Special window posters, which promi¬ 

nently mention star and picture have been 

prepared and distributed to Jello dealers. 

Here’s your opportunity for socko grocery 

store displays that will get into the neighbor¬ 

hoods and bring them to your theatre. Don’t 

miss your opportunity to cooperate with the 

Jello distributors in your area. 

JELLD 

CDDPS 

Sell Them With 40x60 Flash. 
The big, natural color 40 x 60 is U. A.’s 

special contribution to the problem of 

front and lobby display. Produced by a 

photo-gelatin process, it gives you color 

and sock unrivalled by displays double 

or treble the cost. 

This one on “The Goldwyn Follies” 

has the verve and fun of your big 

medley-melody-comedy show, a set of 

swell star shots that can he readily 

used in lobby and front cut-outs. 

And U. A.’s rental plan brings it 

to you at a net cost of only 75 

cents. The display is billed to you 

for $1.75, with $1.00 rebate for 

return in good condition. Ask 

your U. A. exchange to show 

you this new 40 x 60. 

Plug Radio 
Headliners 
Sponsors of the radio shows of 

both Charlie McCarthy, and Phil 
Baker, headliners in “The Gold¬ 
wyn Follies,” are manufacturers 
of nationally famous, nationally 
distributed products. 

McCarthy sponsors are Chase 
and Sanborn coffee, featured at 
grocers in every city throughout 
the country. Get after these deal¬ 
ers for cooperative window dis¬ 
plays on their world-famous star. 

Gulf Oil and Gasoline are the 
hackers of Phil Baker’s peren¬ 
nially popular show. The roadside 
purveyors of these products are 
quick to recognize the advantage 
of tying star with their sales. 
They’ll work with you in getting 

up special posters and banners on 
their stations. 

PLANT RADIO RECORD 
The tuneful, glittering melodies by Gershwin and Duke, 

fascinating facts about “The Goldwyn Follies,” make up 

this ready-to-plant fifteen minute air show. Produced by 

one of the nation’s leading recording laboratories, it will 

be a welcome addition to radio programs everywhere, and 

something you can use to advantage on your P. A. system 

during the picture run. Plant it as a sustaining show, or 

with some local sponsor. Price $2.00. Order from EXPLOI¬ 

TATION DEPT., UNITED ARTISTS CORP., 729 7th Ave., 

New York, N. Y. 

SIX-DAY SERIAL 
Because it’s a musical with a honey of a plot and a boatload of stars, 

you’ll want to get in some extra selling on “The Goldwyn Follies” with 
the corking six-day pictorial serialization. Each chapter is the standard 
eight-column width. The feature comes to you complete in mats, ready for 
six-day serial plant. It’s sure to click with your editor. Order yours from 
EXPLOITATION DEPT., UNITED ARTISTS CORP., 729 7th Ave., New 
York, N. Y. Price $1.50. Chapter One of the serial is illustrated below in 
reduced size. 

Ella Logan Ties on 
Longines Watches 
Longines-Wittnauer dealers are prepared to co¬ 

operate with theatre men on “The Goldwyn Follies,” 
with a tie-up on Ella Logan and their famous 
watches. 

The little comedy star and songstress is featured 
throughout in their advertising and displays, which 
break in three thousand high-grade jewelry shops in 
the United States. Picture, producer and star are 
prominently plugged in this promotion. Consumer 
circulars and dealer promotion will feature your star 
and picture also. 

Longines dealers welcome the cooperation of the* 
atre men and are ready to cooperate with you to the 
utmost. Special mats, furnished by the distributors, 
also enable them to prepare newspaper and program 
advertising boosting “The Goldwyn Follies.” See 
your local Longines dealer about this tie-up, or if 
you want information on your dealer, tie-up mate¬ 
rial, etc., write: 

COWAN & VAN LEER 

521 FIFTH AVE., NEW YORK, N. Y. 

THE GOLDWYN FOLLIES A Photo-serial in six chapters based on the SAMUEL GOLDWYN screen¬ 

play in technicolor with an all-star cast, released thru UNITED ARTISTS CHAPTER 

Although her friend is thrilled beyond words when the 
fabulous world of make-believe known as Hollywood 
sends a location company to their small town, Hazel 
Dawes doesn’t let herself be carried away by the excite¬ 
ment. In fact, down-to-earth Hazel criticizes the big love 
scene as being artificial, and the microphone carries 
her words to Producer Oliver Merlin. Unaware that her 
frank comments are of any importance, Hazel casually 
goes off with her friend to a nearby ice cream shop. 

Merlin, who is fed up with yes-men and finds it re¬ 

freshing to hear an honest opinion, follows them there 
shortly afterward and engages the outspoken lady in 
conversation. Upon learning his identity, her surprise 
is boundless when he remains unoffended by her criti¬ 
cism but instead offers her a marvelous job — the job 
of acting as his story adviser, a sort of representative of 
common humanity from the standpoint of the average 
moviegoer, unspoiled by Hollywood’s fake glamor. 
Determined to make good as "Miss Humanity,” 
Merlin’s nickname for her, Hazel is whisked away to 

Hollywood’s never-never land and presented with a 
little house where she can live quietly. 

In no time at all, Hazel is caught up in the mad 

world of picture-making, and though she doesn’t lose 

her head and still remains an honest and forthright 

person, she cannot help being fascinated by seeing the 

real "inside” and meeting the various personalities 

who move in the inner circle of screen celebrities. 

Among the first important people she meets are Basil 

Crane, Merlin’s jaunty casting director, and Glory, a 

radio comedienne trying to break into pictures. Glory 

becomes Hazel’s chaperone at the little house while 
waiting for an assignment. 

Hazel’s first job at the studio is to watch and criticize 

a Romeo and Juliet ballet, starring the famous Olga 

Samara; Merlin gives the ballet a happy ending at 

Hazel’s suggestion and it looks as if "Miss Humanity” 
is off to a rousing good start. 

# 
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3 special McCarthy tie-ups 
exploit McCarthy dolls 

o 

The "Charlie McCarthy Doll” is another valuable 
source of valuable exploitation to showmen playing 
"The Goldwyn Follies.” He’s a twenty-inch beauty, 
jointed and pivoted to operate just like the famous 
original and something every one in town, regardless 

of age, will want to own. 

The doll is available at the leading toy and depart¬ 
ment stores throughout the country, all of whom will 
be eager to arrange for cooperative advertising. He is 

also available at wholesale rates to exhibitors. 

See your local "Charlie McCarthy Doll” dealer on 
this tie-up, or if you wish information on dealers, tie- 

up material, etc., write to: 

MISS KLEIN, FLEISHACKER & BAUM 

45 GREENE STREET, NEW YORK, N. Y. 

FAETDR PLUGS 
FOLLIES STARS 

Releases from those two lovelies 
of "The Goldwyn Follies,” Zorina 
and Andrea Leeds, enable Max 
Factor to go to town in a coopera¬ 
tive campaign plugging their na¬ 

tionally famous cosmetic and 
beauty products. For Factor there 
is especial interest in "The Gold¬ 
wyn Follies,” not only because it 
is the biggest fun show of many a 
year, but also because of its Tech¬ 

nicolor. 

Factor concentrates their cam¬ 
paign in the fan and national 
magazine, with a supporting space 

effort in local newspapers. All of 
the thousands of regular Factor 
dealers throughout the country are 
ready and willing to go to town 
with you showmen on this picture. 

The special still set illustrated is 
available from exchange or Ex¬ 
ploitation Dept., United Artists 
Corp., 729 7th Ave. Order as S. 

556-557-558. 

For information on advertising, 

name of local dealer, write: 

KEN CALDWELL, SALES BUILDERS, INC. 

LOS ANGELES, CALIFORNIA 

NOVELTY 
JEWELRY 

Do the ladies go for 

Charlie McCarthy! Femin¬ 

ine reception of the little 

star has inspired Cohen & 

Rosenberger, one of the 

biggest novelty jewelry 

houses, to put out a full 

line of Charlie McCarthy 

accessories. 

The clip illustrated here is one of the items, but 

there are pins, compacts and various other items. 

To assist you with your exploitation on "The Gold¬ 

wyn Follies,” Cohen & Rosenberger have prepared 

special advertising and display material, informed 

dealers about the picture and urged them to tie up 

with motion picture men. The name of your local 

dealer, tie-up material is available by writing: 

MRS. BERTRAM TAYLOR 

COHEN & ROSENBERGER 

47 WEST 34th STREET, NEW YORK, N. Y. 

McCarthy 
specials 

Of universal interest to kids and 

grown-ups alike is the line of Charlie 

McCarthy books and games created by 

the Whitman Publishing Company and 

merchandised to sell at the volume 

5-and-10 stores throughout the coun- 

try. 

This list of more than a dozen items 

includes question-and-answer, bingo 

and card games and two books, one 

entitled "A Day with Charlie Mc¬ 

Carthy on 'The Goldwyn Follies’.” 

The manufacturers of these novelties 

have prepared special material to assist 

on tie-ups for their merchandisers 

everywhere. For information on the 

"Charlie McCarthy” books, games, etc., 

and for the name of your local dealer, 

write: 

WHITMAN PUBLISHING 

COMPANY 

200 FIFTH AVENUE 

NEW YORK, N. Y. 

This is the visual of the 500- 

line ad Lux has prepared for 

over thirty key city dates. Check 

the list below to see if you are 

included. 

LUX ADS FDR KEY DATES 
The three lovely ladies who head "The Goldwyn Follies” feminine featured cast share 

space in the series of Lux ads that give theatre men giant cooperative ads in key city dates 

throughout the country. 

Lux not only pre-sells your new Goldwyn hit through advance advertising in fan and 

national magazines, but offers theatre men a genuine boost with their attractive five- 

hundred line ads in the cities listed below, timed for your opening. Check the list below for 

your city and newspaper. For information on Lux cooperation, communicate with: 

CAL SWANSON, J. WALTER THOMPSON 

420 LEXINGTON AVE., NEW YORK, N. Y. 

LIST OF LUX NEWSPAPER ADS 

Akron, Ohio—Beacon Journal 

Atlanta, Georgia—Journal 

Baltimore, Md.—News Post 

Boston, Mass.—Globe 

Buffalo, N. Y.—News 

Chicago, Ill.—News 

Cincinnati, Ohio—Times Star 

Cleveland, Ohio—Press 

Columbus, Ohio—Dispatch 

Dallas, Texas—Times Herald 
Denver, Colo.—Post 

Detroit, Mich.—News 

Indianapolis, Ind.—News 

Memphis, Tenn.—Commercial Appeal 

Milwaukee, Wise.—Journal 

Minneapolis, Minn.—Tribune 

Newark, N. J. —News 

New Orleans, La.—Times Picayune 

Philadelphia, Pa.—Bulletin 

Pittsburgh, Pa.—Press 
Portland, Ore.—Oregon Journal 

Providence, R. I.—Bulletin 

Rochester, N. Y.—Times Democrat Chronicle 

St. Louis, Mo.—Post Dispatch 
St. Paul, Minn.—Dispatch & Pioneer Press 
San Francisco, Calif.—Call Bulletin 

Seattle, Wash.—Times 
Syracuse, N. Y.—Herald 

Toledo, Ohio—Blade 
Washington, D. C.—Star 
Hollywood, Calif.—Citizen News 

Los Angeles, Calif.—Herald Express 
Times 

New York, N. Y.—Daily News 
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Run McCarthy Rhyme Contest 
CHARLIE McCarthy loves to 

rhyme! At least so he says in the 
song he sings in “The Goldwyn Fol¬ 
lies.” 

Here’s your opportunity for a novel 
limerick contest that can be tied to the 
wooden widget and used to sell the 
unprecedented array of stars and en¬ 
tertainment in “The Goldwyn Follies.” 

Start a “McCarthy Rime Contest” 
and tie it to the little star and his 
song in your publicity stories. Run 
the stock McCarthy cut with each 
day’s entry and offer promoted prizes, 
cash or ducats for each day’s winning 
entries. It’s a stunt that can be em¬ 
ployed with equal success in news¬ 

paper contest, cooperative advertising. 
Order 2-Col. Cut at right on Mat 

38B—30c; Cut—50c. 

POSTAL TELLY 
WINDOW COOPS 

From Postal Telegraph agencies exhibi¬ 

tors can expect the usual excellent motion 

picture cooperation on “The Goldwyn 

Follies.” 

Postal managers are authorized to open 

their windows to the special News Poster 

and to distribute the Postal Herald with 

every message delivered or picked up. 

You should make all arrangements with 

your local manager, then forward your 

order for material. The news poster is 

priced at 10 for $3.50; 25 for $7.25. The 

herald is $3.50 per M. Order direct from 

POSTAL TELEGRAPH GUIDE 

225 WEST 39th STREET 

NEW YORK, N. Y. 

Hitz Brothers Cat 
Show’s a Howl! 

Let the Ritz Brothers stage a cat 
show. Craziest, and most enjoyable, 
sequence in “The Goldwyn Follies,” is 
the “Pussy, Pussy” routine by these 
outlandish zanies. In the name of the 
Ritz Brothers, invite all the local cat 
fanciers to bring their toms and tab¬ 
bies down for judging and awards. It 

is always advisable to stage these 
shows away from the theatre. But it 
can be given atmosphere by having 
special blow-ups of the Ritzes in evi¬ 
dence, and by having a pianist or 
small band playing the tunes from 
“The Goldwyn Follies,” among them 
the famous “Pussy, Pussy.” 

(FIRST DAY) 

Three wild. - eyed brothers 
named Ritz 

Were subject to violent fitz. 

They foamed and they 
panted. 

They raved and they 
ranted, 

(THIRD DAY) 

Young Charlie McCarthy of 
Hollywood 

Was a gay little sliver of jolly 
wood. 

When asked if he'd care 
For a maid young and fair. 

(SECOND DAY) 

Kenny Baker, the golden¬ 

voiced singer. 
Had fame at the beck of his 

finger. 

When he sang to the dollies 

In “The Goldwyn Follies,” 

(FOURTH DAY) 

A radio gent named Phil 
Baker, 

Well known as a merriment 
maker. 

In “The Follies” parade 
His accordion played. 

(FIFTH DAY) 

When Andrea Leeds came to 
town, 

She met Charlie McCarthy, 
the clown. 

Her loveliness charmed him 

But her good sense alarmed 
him— 

McCarthy Club Button 

Here’s another exploitation special in the 

button for the “McCarthy-Goldwyn Follies” 

club. It’s a durable, attractive novelty, col¬ 

ored red and blue on white, and offered in 

size same as above. The prices to exhibitors 

are $8 per M, with special concessions for 

quantity purchases. Write for samples, 

orders to: 

PHILADELPHIA BADGE CO. 

942 Market Street, Philadelphia, Pa. 

SPECIAL NOVELTIES TO SELL FOLLIES 
cut - out McCarthy 

DOLL: Sensational for the 

kid trade, tcho can cut out 

and animate a real McCarthy. 

Size 9 x 15. With your im¬ 

print, 500—$4.50; 1M— 

$7.50; 5M—$7.00 per M. 

MARQUEE 
HANGER: Spot these 

Charlie McCarthys on 

your marquee. Die- 
cut, 20" high, and 

imprinted on both 
sides, with string. 10 

(min.) to 50 — 15c 

each; 51-100 — 13c 
each. 

CURTAIN GIVEAWAY: A 

tricky novelty that sells enter¬ 

tainment. Size 4% x 8 folded, 

on colored ledger paper. With 
theatre imprint, the price is 

1M—$5.00; 5M—$4.50 per 

GO LDWY N ENTERTAINMENT STRIP: 

Their ticket to a cross-country 

fun jaunt! It's 18 inches 

long, printed on colored 
poster paper. Price, with im¬ 
print, 1M — $3.00; 5M — 
$2.50 per M. 

Order all Novelties from 

ECONOMY NOVELTY CORP. 
225 WEST 39th STREET, NEW YORK. N. Y. 

CHARLIE McCA HYgfxak 

THEATRE IMPPJNT 

ANIMATED FOLDER: It 

opens and a trick fold makes 

Charlie McCarthy talk! A fa¬ 
vorite with kids and adults 

alike. Size 6V<z x 7Vt open, 

printed on heavy coated 
stock. 1M—$6.00; 5M— 

$5.50 per M. 
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FULL-PAGE MERCHANT ROUND-UP SELLS SHOW! 
Most attractive of all the full-pages the advertising 

manager of your local paper has seen in quite 

some time is the special on "The Goldwyn Follies/' 

reproduced in reduced size here. It's got a real 
merchant boost that makes it practically irresist¬ 
ible to any local advertiser. It's got the zip and 

showmanship appeal that make it great selling for 
any theatre. So waste no time. Take this tear-sheet 

down to your paper, set the ad and order your mat 

on this eight-column, full-page cooperative ad. It's 
available on Mat No. 23H—$1.20 AT YOUR EX¬ 
CHANGE. 



Andrea Leeds, in 

The GOLDWYN FOLLIES 
fits the qualifications perfectly. 

Answer the questions on the 

following pages and 

test yourself 
No special qualifications; 

nothing to buy; only common 

sense necessary to win. 

uuin mumble prizesh 
Miss Humanity Herald, $3.50 per M. Order from ACCESSORY DEPT., 

UNITED ARTISTS CORP., 729—7th Ave., New York, Nu Y. Inquire for 

quantity prices. 

HUNT FOR "MISS HUMANITY" 
Exploitation natural of "The Goldwyn Follies” is the local contest to 

discover a local "Miss Humanity,” played by Andrea Leeds in the picture. 

A harried movie producer, fed up with phoney advice of his Hollywood 

clique, discovers this girl whose salient virtue is her common sense, and 

hires her. 

Miss Humanity is good-looking, of course. But she’s cheery and kind, 

has wholesome impulses—and above all is sane, and level-headed. A con¬ 

test to discover a Miss Humanity is bound to get every girl in town com¬ 

peting, because they’re all certain they possess the qualifications. 

There are three ways in which you can launch your search for a Miss 

Humanity: through newspapers, radio or the specially printed HERALD. 

In every case the hunt should be stimulated by the offer of valuable prizes 

from local merchants in return for the advertising guaranteed by this 

promotion. 

NEWSPAPERS—Set it as a straight contest with publicity story de¬ 

scribing the type of girl the search should disclose. Have all contestants 

answer the questions shown on the herald and write a fifty-word letter on 

the subject, "Why I Think I Should Be Miss Humanity.” For newspaper 

purposes, we suggest that the ladies be asked to submit recent photo¬ 

graphs. A specially escorted tour of the city under the newspaper’s 

supervision should be part of the program. 

RADIO—Offer it as a sustaining idea, or for a local sponsor. Contest 

should be conducted by having the questions read off, with announce¬ 

ments of prizes. First prize should be a term contract for a young lady 

finally selected in which she could discuss a Miss Humanity program, 

devoted to discussion of the .issues of the day and to advice on problems 

submitted by the radio audience. 

HERALD—Use it as an adjunct to the radio or newspaper tie-up. 

This special contest herald comes to you with full instructions for the 

contest and full imprinted questionnaire. The last page is left blank for 

announcement of prizes, the name of cooperating agencies, your theatre 

imprint. Price $3.50 per M. 

# 

# 

SPECTACULAR STREET HALLY 
For a street bally of the spectacular quality befitting this great technicolor follies show, put 

out a gala float festooned with gaily colored drapes, blowups of your picture stars, and the pret¬ 

tiest girls you can hire dressed in their party best. 

Have a band playing the hit tunes from "The Goldwyn Follies,” or if this beyond your 

budget, play the records over a P.A. speaker. Dress up your float in de luxe style that will punch 

across the vast colorful spectacle that your show offers. 

RITZ BROTHERS DANCES 
AMATEUR NITE CONTEST 

COLOR WHEEL 
FOR YOUR LOBBY 

A revolving color wheel in your lobby is a 

particularly timely stunt for selling Goldwyn’s 

first picture made in the new, improved techni¬ 

color. 

You can have a large wheel inexpensively 

made of compo board, as shown in the illustra¬ 

tion. Divide your wheel into six or seven seg¬ 

ments, variously colored in the graduated colors 

of the spectrum. Hook up the wheel to a small 

motor with a belt attachment so as to make it 

whirl rapidly, producing a dazzling color effect. 

Have selling copy or catchlines from the ads 

lettered in each segment near the perimeter of 

the wheel for further selling effectiveness when 

the wheel is not in motion. 

LINE UP MUSIC, HADID, CHATTER SCRIBES 
Such a wealth of talent from so many fields of entertainment fill "The Goldwyn Follies,” that no single 

critic or reviewer can do them all jusuce. 

Keep this fact in mind when preparing your list for preview and press showings of the grand new 

Goldwyn hit. 

Radio reviewers will be interested in the antics of Charlie McCarthy and Edgar Bergen and Phil Baker. 

Music and dance reviewers will want to see and hear Helen Jepson, Charles Kullman and The American 

Ballet, as well as the four gorgeous Gershwin tunes. The columnists will be interested in the film and stage 

personalities, the drama men in the Goldwyn presentation of a brand-new form of entertainment. 

Invite them all down. They’re all sure to come through with laudatory words for the grandest film 

attraction they’ve seen in a long time. 

A "Ritz Brothers Ballet” Contest is a stunt that 

will provide plenty of fun and sell the town on 

the cockeyed comedy of these inspired zanies who 

figure prominently in "The Goldwyn Follies.” 

Stage it in the Amateur Nite manner, offering 

prizes to the local trio of youths who can do the 

funniest Ritz Brothers song-and-dance routine on 

your stage. To widen the appeal you might also 

include femme trios in the running. Let the audi¬ 

ence choose the winner by acclaim, or get a jury of 

local dancing teachers to make the awards. 

TIE DAXEE AEADEMIES 
You’ll want to make the most of the American Ballet 

stills in tying up with the biggest local dance academy on 

"The Goldwyn Follies.” Get them to offer courses in mod¬ 

ern ballet dancing based on the dance sequences in the 

picture. This promotion campaign can be further empha¬ 

sized by getting the dancing school to offer prizes in a big 

ballet dancing contest as the culmination of its ballet 

course—the contest to coincide with the opening of your 

show. 

Get your co-operating dance school to use the "Goldwyn 

Follies” still and poster art throughout in their promotion 

and ad material. 

# 
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The above stills (No*. 126 and 140 in 
the regular set) show the living room 
and kitchen of the “Miss Humanity 

Home” used in the film. , GET FANS TO WRITE! 
Miss Humanity, in "The Goldwyn Follies,” thinks the ending of "Romeo and 

Juliet” is too sad, and calmly changes it. 

What favorite story or picture would the fans like to rewrite in similar fash¬ 

ion? They all have their pet ideas on how they would like certain episodes, charac¬ 

terizations or endings changed if they had their way. Give them their way in a 

letter contest telling their ideas on how to rewrite their favorite film or book 

stories! You can combine with your newspaper in offering cash prizes for the most 

plausible ideas submitted, and give a few pairs of guest tickets for the runner-ups. 

Limit letters to 150 words, on the subject: "What episode in your favorite story or 

motion picture would you like to revise—and in what way?” 

McCarthy ribbing contest 
He’s a "fugitive from a picket fence”; a "chip of the old block”; he’s the 

"woodpecker’s delight!” 

Charlie McCarthy has been called these ribbing names and a great many 

more. How many can the fans think of? 

It’s a swell stunt to sell your show to the amateur wisecrackers, which 

includes practically everybody. Offer prizes or ducats in a "Charlie McCarthy 

Ribbing Contest” for the best list of McCarthy descriptions or "ribs” received 

each day. You can run it as an amusing feature in a local paper, or print on 

broadsides for distribution through stores, having contestants send their 

entries to Charlie McCarthy in care of your theatre. 

TIE BOOKSTORES, LIBRARIES 
^ Script credits on "The Goldwyn Follies” go to Ben Hecht, literary wiz, 

whose amusing, fantastic and often satiric novels and short stories are always 

in demand among the reading public. For the local bookstore stocking Hecht 

novels and plays there should be a good cooperative window tie-up idea here, 

employing stills and display cards on "The Goldwyn Follies.” Among the best 

known of Hecht books are: Erik Dorn, Gargoyles, Fantazius Mallare, The 

.Florentine Dagger, 1001 Afternoons in Chicago, Humpty Dumpty, The King 

of Evil, Count Bruga, The Front Page. 

The public libraries, which carry many of Hecht’s books on their shelves, 

are also good prospects for displays in their lobbies and on display tables. 

MISS HUMANITY HOME” 
BIG MULTIPLE DEALER TIEUP 

The "Miss Humanity Home,” smash multiple tieup which was carried 

out with great success in New York for the opening of the picture at 

the Rivoli Theatre, is a promotion which you can duplicate in your 

own town. 

The idea is to promote from some real estate concern the use of a 

modern one-family house or apartment to represent the ideal home for 

the average young American couple just married and choosing their 

first dwelling-place. The "Miss Humanity Home” in New York was 

completely furnished by a number of concerns which came in on the 

stunt eagerly as a promotion for their products. 

If there is a possibility of duplicating this promotion in your town, 

write to the advertising managers of the following firms which partici¬ 

pated in the New York tieup. They’ll be glad to put you in touch with 

their nearest representative: 

Radiators: Mr. Redfern Hollins, 
American Radiator Co., 40 W. 40th 
St., N. Y. C. 

Bath room fixtures: C. B. Hash, 
Standard Sanitary, Grant Bldg., 
Pittsurgh, Pa. 

Glass: Edward Patton, Pittsburgh 
Plate Glass Co., Pittsburgh, Pa. 

Drapes: Edward Morse, Celanese 
Corp. of America, 180 Madison 
Ave., N. Y. C. 

All the above firms donated their best modern equipment toward 

the furnishing of the "Miss Humanity Home” as the best show place for 

their products they could possibly get. They also cooperated in news¬ 

paper and other advertising of the home. You can do the same thing in 

your town by approaching the class dealers in house furnishings, clothes, 

books, and so on. Sell your local newspaper on the idea of rounding up 

the local merchants for this tie-up. 

You’ll draw crowds to your "Miss Humanity Home” by announcing 

that this is a model of the ideal home for the average young American 

couple just married. Stage a grand opening and invite experts and writers 

on architecture, decoration, women’s subjects, and so on. It’s a big pro¬ 

motion stunt that need cost you very little and will pay big in publicity 

returns. 

Electrical equipment: John Birge, 
General Co., 570 Lexington Ave., 
N. Y. C. 

Carpets: Mr. Parker, Parker-Wylie, 
295 Fifth Ave., N. Y. C. 

Kitchen floor covering: J. N. Cook, 
Congoleum-Nairn, Inc., 295 Fifth 
Ave., N. Y. C. 

Kitchen fixtures: Mr. Tietz, Interna¬ 
tional Nickel Co., 67 Broad St., 
N. Y. C. 

RUN A "BEST-DRESSED-MAN" CONTEST 
It’s a natural for a men’s clothing tieup—a contest for the Best Dressed Man in 

Town based on Adolphe Menjou, who as everybody knows is rated one of the best- 

dressed men in films. 
Get the co-operadon of the biggest local men’s clothing, hat and haberdashery 

stores to put up merchandise prizes for the Best Dressed Man, in consideration of the 
business the contest should bring them. Preliminary judgings can be held at one 
or more of the participating stores, with final eliminations at your theatre. 

USE STILLS FDR WINDOW TIEUPS 
There’s a wealth of material in the "Goldwyn Follies” still set which gives you 

a wide variety of opportunities for local dealer tieups. Capitalize on them wherever 
you can promote a good window or outdoor spot. Among the outstanding stills for 

this purpose are: Pianos—No. 280 to 287; Musical Instruments—72, 73, 135; Soda 

Fountain—78, S240; Kitchen Equipment—140; Furs—S66 to S79; Wraps and Gowns 

—S501 to S523. 
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CHARLIE McCarthy SELLS '‘THE GOLDWYN FOLLIES" 

McCarthy cdmeback edntest 
Everybody will be wanting to get in on this "Charley Mc¬ 

Carthy Comeback Contest.” The devastating wit and crackling 

comebacks of this little widget have been panicking the nation 

every Sunday night for months. And now he s one of the stars 

of "The Goldwyn Follies”—appearing in full technicolor for 

the first time! 

Plant this contest as a straight balloon idea. The lines that are 

spoken by Charlie’s vocal opponents are all perfect feeders. 

And everybody who reads them will be tempted to join in! 

Editors will be delighted to get this contest; advertisers will 

jump at the chance of using these cuts in their sales literature. 

If it’s planted as a newspaper contest, arrange to give tickets 

for the best of each day’s entries, with a grand award in cash or 

merchandise for the person turning in the best complete set. 

Order the set of six 2-Col. stills on Mat No. 24D—60c; Cut 

—$1.00. 

give McCarthy the 
KEYS TD THE CITY 

You’ll create a big round-the-town publicity fanfare by feting 

Charlie McCarthy as a visiting celebrity, having him receive the 

keys to the city, make an address, meet the Mayor, etc. It’s a 

stunt you can work with a McCarthy doll or full-size figure, by 

hiring local ventriloquist to supply Charlie’s voice. 

Tip off the reporters in advance that Charlie is coming to 

town for his big opening, and get advance stories planted her¬ 

alding his arrival. Have your ventriloquist act as Charlie’s 

chaperone, and get him primed with two short gag speeches— 

one to be delivered when he is "met at the train” by the report¬ 

ers and the other when he receives the key to the city, which 

should be presented by the Mayor at City Hall. You can work 

the meeting-at-the-train stunt by arranging with the station 

master to conceal your ventriloquist with the McCarthy dummy 

somewhere in the station and have them join the throng getting 

WIN A PRIZE-WRITE A 

COMEBACK FOR CHARLIE! 
off the train when it arrives. 

The stunt can be built up and varied in an endless number of 

ways, such as tying up with a department store to have Charlie 

make a gagged-up selling spiel in the store; photographing him 

with local celebrities; having him preside at a charity banquet, 

and so on. By exploiting Charlie’s unique personality in connec¬ 

tion with any of the interests of your town you’re sure to bag 

unlimited publicity. 

Hey, they’re all picking on Charlie! Just because 

the illustrator forgot to put the words in Charlie 

McCarthy’s mouth, these folks from "The Gold¬ 

wyn Follies” think they cart pick on America’s fa¬ 

vorite joint of lumber without any danger of a 

comeback! 

So it’s up to you to think up the comeback! 

Something that Charlie McCarthy would really 

say, something that would make the little dummy 

proud of himself! 

Preceding the arrival of the new Samuel Gold¬ 

wyn glamor picture, "The Goldwyn Follies,” 

which comes.to the. 

Theatre, the.Theatre and the Post 

are conducting this Charlie McCarthy Comeback 

Contest. It’s as simple as eating pie to enter, be¬ 

cause all you have to do is to write the comeback 

for Charlie each day. 

Out of each day’s entries, five best will be 

picked and will receive a pair of tickets each en¬ 

titling them to see 'The Goldwyn Follies.” At the 

end of the contest, which will run for six days, a 

series of grand prizes, amounting to $25, $15 and 

$10 cash, will be awarded to the total best entries. 

You had beter make your entries good, because 

Charlie is up against some pretty classy competi¬ 

tion in "The Goldwyn Follies,” what with Adolphe 

Menjou, the Ritz Brothers, Zorina, Kenny Baker, 

Andrea Leeds, Helen Jepson and Phil Baker^ 

heading the cast. And they’re only part of the 

gorgeous galaxy of stars filling this sight, sound 

and spectacle special from the studios of one of 

Hollywood’s greatest showmen, Samuel Goldwyn. 

In "The Goldwyn Follies,” Charlie appears for 

the first time in his true colors, the picture being 

made in the new advanced technicolor. And, of 

course, if you are not concerned about what tech¬ 

nicolor does for Charlie McCarthy’s type of beauty, 

you can’t overlook the fact that there are lovely 

ladies from The American Ballet, as well as those 

glamorous Goldwyn girls. Some company Charlie’s 

keeping, hey! 

Get in the contest now! Clip the picture, write 

your answer and send it to the Charlie McCarthy 

Comeback Contest Editor, care of The Post. And 

remember, each day’s entry must be in the mail notu 

later than midnight of the day on which it ap 

pears. Watch these columns for announcements of 

daily winners. 
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CHARLIE GOES TECHNICOLOR! 
Charlie McCarthy’s voice is as familiar as your own. His gog¬ 

gling face has been featured in newspapers everywhere in the 

civilized world. But it’s all been in black-and-white. How does 

he look in Technicolor? 

Well that’s for the folks to decide, and then for them to see 

in "The Goldwyn Follies,” where Charlie, along with the gala 

Goldwyn cast, are presented in glowing Technicolor. 

The coloring mat offered here should be presented to your 

editor with that idea, namely, to paint Charlie McCarthy as he 

will appear in Technicolor, with prizes of cash and tickets 

awarded to the best guessers. The mat is available on 2-Col Mat 

* No. 36B—30c; Cut—50c. 

McCarthy interviews in ydur lorry! 
Let them interview Charlie McCarthy in your lobby during the week preceding your 

opening! It’s a stunt that can’t fail to draw crowds and start talk all over town. 

You can pull this startling stunt by hiring a local ventriloquist and stationing him in a 

corner of the lobby, concealed from view by curtains with a peephole through which he can 

see out. In front of the curtains place a Charlie McCarthy doll or full-size figure with the 

manipulating lever extending back between the closed curtains so that the ventriloquist can 

make Charlie’s mouth move with his words. 

Invite all comers to step up and ask Charlie any question they would like answered, 

limiting each interview to one minute. Your ventriloquist will have to have the gift of give- 

and-take gab, as they usually do, so that he can swap wisecracks with the smarties and at the 

same time make remarks about their clothes, color of hair, ere., so as to bring the chatter 

right home to them personally. They’ll be amazed to hear the little woodsman carrying 

on individual conversations with no visible source for his words—and they’ll tell their 

friends about it and about your show! 

As a variation on the stunt to inject added excitement into it, you might offer a pass to 

any person who can make Charlie laugh. 

WOOD CARVING 
CONTEST 

A Charlie McCarthy wood-carving competition is so logical 

promotion for this picture that it rates a "must” in your cam¬ 

paign. 

Round up the many grownups who have a knack, for work¬ 

ing with tools by offering suitable prizes. You’ll also want to 

interest the kids by running a contest for them in a separate 

classification. For your boys’ contest you should contact local 

^ school workshop classes, boys’ clubs, boy scout troops, etc. 

for cooperation. Male rontestants will have to get the aid of 

their wives, sisters or mothers to furnish Charlie’s costume. 

Put your Charlie McCarthy doll on display in the lobby 

for inspection for anybody who wants to enter the carving 

contest. If possible, get a local sculptor, art instructor, or 

prominent wood carver to act as judge in choosing your 

winners. Display the winning model in your lobby. 

RUN AN EDDIE BERGEN 
VENTRILOQUIST CONTEST 

Get all those amateur vaudevillians in your 

town to compete in a ventriloquist contest, which 

you can publicize as sponsored by Edgar Bergen. 

You’ll find that there are any number of aspiring 

ventriloquists of all ages who’ll be glad of a 

chance to strut their stuff in return for a chance 

at a prize. 

Hold the final judgings on your stage on your 

opening night, and give a few Charlie McCarthy 

dummies away as prizes to the best ventriloquists. 

You might stage the preliminaries as shows for 

local schools, boy scout troops, etc.—any local kid 

groups that would appreciate a free Charlie Mc¬ 

Carthy show. 

• 9 • 

CHARLIE DDES 

YDUR LOBBY 

RALLY SPIEL! 

If you are using a ballyhoo record on your P.A. system, 

you can shape up an arresting lobby stunt by using a Charlie 

McCarthy doll or full-size figure to represent the spieler. 

Place your Charlie McCarthy in the lobby, with an usher 

concealed behind drapes to manipulate his mouth. By ani¬ 

mating Charlie’s face in time with the words of the bally 

record, you will give the illusion of the dummy doing the 

spiel under his own lung-power from start to finish. 
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GIVE TECHNICOLOR SCREEN TEST! 
The offer of a free screen test in Technicolor is sure to excite the local 

aspirants for movie fame in your town! Pull a big contest based on this 

idea by tying up with a local camera dealer in your town who handles 

color movie camera supplies such as Kodachrome or Dufay, to shoot 

a few feet of the leading contenders in color as their screen test. 

Start the contest in your newspaper by inviting boys and girls with 

movie ambitions to send in their photographs for preliminary judging— 

the most acceptable half dozen or so to be given Technicolor screen tests. 

You should be able to get the camera dealer to put up some cash awards 

for the winners, and in addition offer to send the best of the screen tests 

to the casting department of Samuel Goldwyn Studios for consideration. 

It’s a three-way tieup that should give your ticket sales a big lift. It’s 

up to you to go to town on it! 

Ritz Brothers 
Street Bally 
Here’s a pat gag for your side¬ 

walk bally — three goojy-looking 

gents doing Ritz Brothers capers 

around town. Use banner copy as 

shown in the illustration. 

PLANT “HIDDEN ANIMALS” PUZZLE ' 
Adults and youngsters alike will find this "hidden animal" puzzle a fasci¬ 

nating game. The stunt is based on the Ritz Brothers Zoo in "The Goldwyn 

Follies." Hidden in the drawing are the heads of a number of animals the boys 

have lost and are looking for. The concealed animals are an elephant, a leopard, 

a beaver, a rhinoceros and an orang-outang. How many of them can the fans 

find? 

It’s an amusing feature that editors will like. Plant the mat in your news¬ 

paper. Order it as 2-Col. Mat No. 37B—30c; Cut—50c. 

Sell Class Appeal of Gershwin, Opera, Ballet 
the first screen presentation 

of the American Ballet from 

the Metropolitan Opera 

Company. Their dances are 

staged in accordance with a 

special choreography de¬ 

signed by George Balan- f 

chine and to the music of 

Vernon Duke. 

The arrival of "The Gold¬ 

wyn Follies” in your town 

is something of an event for 

those people who take their 

music and their amusement 

seriously—but not too seri¬ 

ously. 

Four of "The Goldwyn 

"Follies” tunes—"Love Walked In,” "I 

Was Doing All Right,” "I Love to 

Rhyme” and "Love Is Here to Stay”— 

represent the last works of the gifted 

George Gershwin, darling of the musical 

intelligentsia. 

Add to that the charms of the golden 

Helen Jepson and of Charles Kullman, 

both of the Metropolitan Opera, who 

bring to the screen the magic of Verdi’s 

music in the Sempre Libera aria and the 

famous drinking song from La Traviata. 

And finally, Samuel Goldwyn with his 

characteristic daring, springs the most 

startling of innovations in this film with 

These are the three treats in store for 

the real lovers of music in your town, 

and you’ll use every means available to 

tell them about the good news. Comb the 

lists of the concert subscribers in your 

area for mailing purposes. Send them spe¬ 

cial advance letters describing the things 

they can anticipate in "The Goldwyn Fol¬ 

lies.” Canvass all concerts with special 

handbills. Get the music critics of the local 

papers down to your press showings and 

be certain of getting breaks in the papers’ 

music sections. All your effort in this field 

will be well repaid at the box-office. 

BLOW UP CHARLIE S GREETWG 
Arrange with your local Western Union or Postal manager 

to print a telegram of greeting from Charlie McCarthy on one 

of their regular message blanks with a Hollywood date line. 

This will make a swell blowup for your lobby or front, with 

that personal McCarthy touch which is one of your biggest 

bets in exploiting this show. 

Be sure that your congratulatory message has a local flavor 

that will bring it right home to the townsfolk. Have it read 

somewhat as follows: "Congratulations from a pal on your 

gala opening of my first starring Technicolor picture. Hope 

Mayor Stevens will be able to take time off from his City 

Council troubles to see me on the screen. Regards. Charlie 

McCarthy." 
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Arrange Gershwin Concert 
Gershwin concerts have always attracted tre¬ 

mendous crowds of both serious music-lovers and 

those interested in the lighter side of music. 

Memorial concerts of the late composer’s music, 

held in New York, Los Angeles and elsewhere, 

have also been enormously successful. 

If there is a WPA Federal Music Project orches¬ 

tra in your locality, suggest a Gershwin Memorial 

concert to the director to be given about the time 

of your opening. The idea should appeal from 

every angle, and the concert is bound to create 

widespread comment. And you should, of course, 

see that Gershwin’s hit numbers from "The Gold¬ 

wyn Follies" (some of the last music he was des¬ 

tined to compose) are included in the program. 

Tie Fabrics with Technicolor 
Here’s a simple but arresting store tieup on 

Technicolor that will provide a strikingly beauti¬ 

ful window display for a big dress fabric house or 

department store in your town. ^ 

Get them to dress a window with a big display 

of colored fabrics arranged in the colors of the 

spectrum. Flank this colored goods display with 

colored stills from "The Goldwyn Follies,” and 

display selling copy along these lines: "Color is 

the Keynote—Color in the New Fabrics, Color in 

Clothes, and Technicolor in ‘The Goldwyn Fol¬ 

lies.’ ” 
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A glimpse of fleeting beauty from "The Goldwyn Follies” 

as Zorina, new Goldwyn star, poses in a ballet number 

modern music composers. 
As in all of Goldwyn’s musi¬ 

cals, the world renowned Gold¬ 
wyn Girls will play a prominent 
part in the production. These 
girls, picked only after a final 
recommendation by the pro¬ 
ducer, are admittedly the most 

type of glamour girl with open 
arms. Producers vied with each 
other for the services of these 
all-powerful creatures. Limou¬ 
sines and magnificent duplex 
and triplex apartments were of¬ 
fered freely for the slightest 
acknowledgment of favor from 
a showgirl. Fortunes were of¬ 
fered in return for marriage, 
and were very often accepted. 

Night clubs advertised their 
openings by publicizing the fact 
that a bevy of showgirls wouj^ 
be present to add untold rich<^ 
in the way of beauty. Stage 
and movie producers threw gi¬ 
gantic parties in hotels and 
homes in the hope that tl? > 
might be able to lure one 
these unattainables into a co.Q 
tract. Many of the girls 
allowed themselves to be so 
lured and never regretted the 
fame which they attained. 

And all this for what? To 
walk onstage once or twice each 
performance, moving with a 
stately and languorous tread, 

Screen Producer Picks Up 
Where Ziegfeld Left Off, 
Carries Tradition of Deluxe 
Entertainment to Climax 

in Technicolor Picture 

Set to Rhythm of Gershwin Tunes, "Follies” Stars 
Stage, Screen, Radio and Concert Celebrities 

adapted to glorification and ex¬ 
ploitation. In an incredibly 
short time she became a news 
feature, a feature linked with 
stellar success, personal tragedy, 
social achievement and under¬ 
world scandal. 

Park Avenue, Palm Beach 
and Newport received this new 

'T'HE king is dead, long live 
the king! 

The announcement of the suc¬ 
cession of Samuel Goldwyn to 
the position of king of the en¬ 
tertainment world vacated by 
the late Florenz Ziegfeld may 
seem rather tardy, but it is only 
now that the dean of Hollywood 
producer’s has wrested his 
rightful place from a host of 
pretenders. 

Ziegfeld was the originator of 
the musical comedy as it is 
known today, both on stage and 
screen. Upon his untimely de¬ 
mise, it became evident that 
there would be no successor on 
the boards, and that the new 
master of musicals must come 
from the ranks of the motion 
picture. 

The Great Glorifier himself 
had indicated that the logical 
successor should be Goldwyn. 
When the Great Goldwyn pro¬ 
duced the motion picture ver¬ 
sion of Ziegfeld’s “Whoopee,” 
Ziegfeld admitted that the pic¬ 
ture outshone his stage produc¬ 
tion by its very brilliance. He 
indicated clearly that he felt 
himself outclassed and that 
Goldwyn was the only man who 
might pick up the baton when 
he had laid it down, if he did 
not wrest it away by main force 
before. 

However, the very statement 
that it was the brilliance of 
Goldwyn’s “Whoopee” that 
overawed the great man, began 
the wild scramble for the honor 
of succession. 

For some time sheer physical 
magnitude was the criterion by 
which the producers gauged 
their musicals. The result was 
a spirited competition in lavish¬ 
ness, with genuine entertain¬ 
ment values often completely 
overlooked. One stucjjfc would 
produce a musical feawfe with 
a chorus of 50 dancing girls. 
Another would shortly bring out 
one with an ensemble of 100 
beauties, only to be outdone in 
tu jn by a 150 chorine fgtt. With 
the aid of mirrors, "olished 
floors and other species of 
camera legerdemain, the num¬ 
bers of dancers were increased 
to uncountable numbers. If the 
chorus girls of one of the later 
gigantic efforts were placed 
end to end, they would have 
covered a lot of territory that 
might better have been used for 
improved roads. 

Concurrently with the craze 
for armies of leg-swingers there 
arose a parallel aberration in 
regard to settings. 

Settings outgrew sound stages 
and in time grew too large for 
all physical limitations on build¬ 
ings of any sort. When expan¬ 
sion was checked in a horizon¬ 
tal direction, it sprouted up¬ 
wards and downwards in a ver¬ 
tical plane, heaping Babylonic 
splendor upon Roman mag¬ 
nificence in an unconscious 
effort to repeat the experiment 
of Babel. The result was the 
same as that recorded in Bib¬ 

lical history. The primary 
cause of entertainment was for¬ 
gotten, and confusion resulted. 
Notwithstanding the American 
leaning toward beauty on a 
large scale, the movie-going 
public asserted itself in no un¬ 
certain terms at the box office. 

Throughout this period of ex¬ 
pensive expansion, only Gold¬ 
wyn held firmly to the first 
principles of amusement. He 
produced a series of musicals 
that outdrew all others in the 
theatres of the world. He was 
lavish in only one way: with 
his money. He was willing to 
expend any amount in order to 
procure the premier artists of 
all fields. He increased his pres¬ 
tige by leaps and bounds and 
without the necessity of erect¬ 
ing monuments to the gods of 
largeness. 

and college men, she became the 
intimate associate of racketeers, 
gunmen and night club owners. 
And with the crash, her bril¬ 
liance faded. 

The news leaked out that 
the showgirls’ standards had 
dropped in more than one way; 
that it was a little dangerous 
to be seen with her in places 
where columnists prowled; that 
she served at times as a go-be¬ 
tween, a shill, a come-on in 
night clubs. Producers began 
to take stock, and in the process 
asked themselves if the show- 

their niche in matrimony and 
not in drama. 

But again, why mourn? Why 
mourn when Hollywood carries 
on the tradition of all that was 
best in the showgirl with the 
Goldwyn Girls? The Goldwyn 
Girls, however, have one dis¬ 
tinction which could not be 
claimed by any similar body of 
decorative beauties. Each is 
definitely talented in one direc¬ 
tion or another. Certainly, they 
are all beautiful, and in turn 
each is a capable singer and 
dancer. It is notable that there 
is a large turnover in the per¬ 
sonnel of the Goldwyn Girls. 
Each year sees the' addition of 
five or six new girls to replace 
those who have left for a more 
prominent position in the movie 
world. 

Graduates of the Goldwyn 
group are to be found scattered 
throughout the ranks of fea¬ 
tured and starring players. 
Paulette Goddard, Barbara 
Weeks, Lucille Ball, Claire 
Dodd, Virginia Bruce and 
Shirley Grey are a representa- 

is firmly ensconced, together 
with Edgar Bergen, in the cast 
of “The Goldwyn Follies,” his 
comedy crown threatened only 
by the frantic activities of those 
inspix-ed zanies, the Three Ritz 
Brothers. And to complete the 
comedy line-up there is. Phil 
Baker, also of radio. 

Feminine comeliness is sup¬ 
plied in the persons of Andrea 
Leeds, the dark-haired girl 
whose cinematic star rose to 
dizzy heights in “Stage Door.” 
And with Mr. Goldiwyn’s pen¬ 
chant for winsome importations, 
a lovely miss called Zorina, re¬ 
cently brought from Norway to 
make her debut in “The Gold¬ 
wyn Follies.” 

The song department is in the 
able hands of charmer Kenny 
Baker. Helen Jepson ranks as 
one of the foremost stars of the 
Metropolitan Opera Company, 
and is included in that select 
group that has reached the 
heights of the musical world 
without the avoirdupois that 
was once considered a necessary 
attribute to the successful fe¬ 
male opera singer. Her com¬ 
panion from the Metropolitan, 

Audiences will see Charlie 

McCarthy’s vi tiuis blush ir-s 

Technicolor. Bobby Clark 

is the wooden menace’s 

opponent in this scene 

The culmination of Gold¬ 
wyn’s unerring and steady 
progress toward his rightful 
position at the top is repre¬ 
sented by his forthcoming 
“Goldwyn Follies.” In spending 
over $2,000,000 on this produc¬ 
tion, Goldwyn has devoted the 
major part of his budget to 
salaries. A partial list of the 
stars who will appear in. “The 
Goldwyn Follies” includes Helen 
Jepson and Charles Kullman of 
the Meti'opolitan Opera Com¬ 
pany, George Balanchine’s The 
American Ballet, Adolphe Men- 
jou, Edgar Bergen and Charlie 
McCarthy, the Ritz Brothers, 
Kenny Baker, Vera Zorina, pre¬ 
miere ballerina of the Monte 
Carlo Ballet Russe, Bobby 
Clark and Phil Baker. 

The music for “The Goldwyn 
Follies” features the last efforts 
of the late George Gershwin, 
and the lyrics of his brother, 

Young love has its inning 

in the "The Goldwyn 

Follies”, with Andrea Leeds 

and Kenny Baker cast as 

the romantic principals 

Ira Gershwin. “The Goldwyn 
Follies” will be somewhat of a 
memorial to Gershwin, and a 
tribute to the genius that made 
him the greatest of America’s 

girls were worth the salary and 
special dispensations that had 
been her due. Obviously, the 
producers came to the conclu¬ 
sion that she was not; that she 
was little more than a fad that 
had served its purpose. The 
showgirl, as a consequence, 
lapsed into the anonymity of 
the chorus once more. True, the 
showgirl was still used, but no 
longer as queen, but rather as 
another member of the support¬ 
ing cast. 

Then why moui-n her? We 

Graceful as sprites in a dream, the famed American Ballet with George Balanchine 

makes its bow before the film audience in the Goldwyn show. 

Golden-voiced Helen Jep¬ 

son brings another sort of 

glory to the screen with 

music from the immortal 

"La Traviata” 

pulchritudinous group of show¬ 
girls in the world. Admittedly 
so by Ziegfeld, the man who 
brought the show girl to her 
once all important position in 
musical productions, and all 
other qualified or unqualified 
judges of feminine beauty. 

In fact, it is sad to note that 
the Goldwyn Girls are the last 
of their kind. The showgirl, 
who once graced and predemo- 
nated the musical scene, is now 
virtually extinct. The show¬ 
girl who had entree to society 
of all kinds, high, low and po¬ 
litical, is represented only by a 
few unassuming (though no less 
pretty) charmers who yet stalk 
the background of revue spec¬ 
tacles. And by the Goldwyn 
girls. 

The showgirl was tops in her 
day. She won first honors for 
exacting the highest price for 
the least amount of work. With 
her birth in the first Follies in 
1908, the amusement world 
boasted a new phenomenon: a 
chorus girl with a name and 
personality, a fresh type of 
stage attraction, especially 

Hysteria reigns when the Ritz Brothers hit the screen. 

For a time their antics threatened to break up production 

on "The Goldwyn Follies”. 

attired in very expensive, or no 
clothes at all. Their privileges 
were beyond all reason. Stage 
managers did inquire that they 
appear at rehearsals and were 
magnanimous and obliging by 
granting a fortnight’s vacation 
whenever asked. 

With the arrival of Prohibi¬ 
tion, the showgirl began to slip. 
Her status dropped and her per¬ 
sonal associates changed; in¬ 
stead of running around with 
millionaires, buyers, playboys 

can do so with safety because 
of what the showgirl produced 
in the way of worthwhile addi¬ 
tions to the stage and the 
screen. Numbered amongst the 
gi’aduates of the glorious days 
of the- gorgeous showgirl are 
Mae Muri-ay, Olive Thomas, 
Billie Dove, Marion Davies, 
Dorothy Mackaill, Noel Frances, 
Lupe Velez and June Knight. 
Disguised under* the names of 
some of the leading families of 
the land are others, who found 

To the syncopated strains 

of songs by George and Ira 

Gershwin, Kenny Baker and 

Helen Jepson go to town in 

this scene from the picture. 

tive gi-oup of sweet girl alumni 
of the Goldwyn pulchritude 
corps. Others are on their way 

up, most probably through the 
offices of Goldwyn himself, who 
looks for his future stars in all 
the vast and varied ranks of 
moviedom. 

It is no wonder then that 
Goldwyn can claim for himself 
the vacated throne of the King 
of Musical Comedy. Guided by 
his own infallibly good taste, 
and by the lessons of Ziegfeld, 
Goldwyn has kept his quota of 
musicals on an even keel. He 
has not rushed to the front with 
a new set of gigantic numbers 
dealing with cast and sets in 
order to dazzle and l’azzle the 
audiences into appreciation. He 
prefers to let the movie fan ex¬ 
press his own preference, and 
that is what he delivers. He de¬ 
livers with the same admii’able 
restraint and love of perfect 
harmony between realism and 
fantasy that marks all his ef¬ 
forts, be they comedy, tragedy 
or musical. 

What better pi-oof could be 
asked than a perusal of his line¬ 
up for “The Goldwyn Follies.” 
Taken name by name, it lists a 
galaxy of stars such as have 
never before graced a single 
screen in one feature. The bril¬ 
liance of the performers not¬ 
withstanding, moviegoers may 
rest assured that they will not 
be blasted back against their 
seats by a blare and onslaught 
of talent and magnificence, but 
rather that they will be ti’eated 
to a well-paced and tastefully 
arranged entertainment. 

Yet the cast is awe-inspiiing. 
From radio’s arena Mr. Gold¬ 

wyn has garnered the wooden¬ 
headed imp, Charlie McCarthy, 
whose task it has been to con¬ 
vulse Amei-ica’s families with 
laughter on every Sabbath. He 

Charles Kullman, is l 
brilliant in his performance 
and no less famous for his work. 
He too has flouted the tradition 
of a pot-belly for pear-shaped 
notes. 

In keeping with the high- 
standard set by the inclusion 
of two of the Metropolitan’s 
topnotch stars, is the use of 
George Balanchine’s world-fa¬ 
mous American Ballet. This 
group of eighteen women and 
seven men will be complemented 
by the syncopation of a norps of 
tap dancers. Not fifty tap 
dancers, not one hundred, and 
not a thousand, but twelve se¬ 
lected, hand-picked by Goldwyn 
himself for excellence of per¬ 
formance. 

Dancing with the American 
Ballet will be Miss Zorina, once 
premiere ballerina of the most 
famous ballet group in the 
world—the Monte Carlo Ballet 
Russe. This will not be Zorina’s 
first excursion into musical 
comedy, for she starred for over 
a year in the London production 
of the successful musical, “On 
Your Toes.” 

Opposing, but decidedly not 
suppoi'ting Charlie McCarthy 
ai-e Adolphe Menjou and Bobby 
Clark, neither of them slouches 
at word-bandying in their own 
right. The comedy portions of 
“The Goldwyn Follies” promise 
to assume the proportions of a 
major riot, which once un¬ 
leashed will not be stopped by 
any amount of laughter-con¬ 
vulsed and side-aching protesta¬ 
tions. 

All in all, it’s a little too 
much for ordinary words and 
sentences to cope with, without 
an ehxbarrassing and superflu¬ 
ous excess of laudatory, adjec¬ 
tives. In the simplest terms 
possible it might well be said 
that “The Goldwyn Follies” has 
its best boost in its title and the 
implication thereof that it was 
produced by Samuel Goldwyn, 
the successor to Ziegfeld. Or 
pex’haps it would be sufficient to 
state that it has been made by 
the Great Goldwyn. That’s 
enough said for anyone, no mat¬ 
ter how particular. 

A story about the glamour and the glamour girls that go to make up glorified entertainment will be a welcome 

addition to the feature section of any paper. Order full-page Sunday Feature, 8-Col., $1.20, from Exploitation 

Department, United Artists Corp., 729 Seventh Avenue, New York, N Y. 



GALA ART SELLS YOUR GALA SHOW! 
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★ ★★ BHOLLYWOOD STAR GAZINGC 

Charlie McCarthy and Edgar Bergen have 
TRAVELED TOGETHER FOR SEVENTEEN YEARS 
Charlie has been insured for 55-0.000.00 
AGAINST FIRE AND THEFT. 

The Ritz Brothers got their 
NAME FROM A LAUNDRY TRUCK 

BROTHER AL GOT THE IN¬ 
SPIRATION FROM A TRUCK 

FOR THE RlTZ LAUNDRY 
ON HIS WAY TO HIS 

FIRST VAUDEVILLE 
ENGAGEMENT-- 

HelenJepson Metropolitan 
OPERA STAR IS ONE OF THE MOST 

HUNTERS AND FISHERWOMEN 

9 u. 
\-4Sp 

Adolphe 

Menjou 
knows 
almost 
every¬ 
body IN 
HOLLYWOOD, 
YET HIS 

PRINCIPAL 
PLEASURE IS 

AN EVENING 

AT HOME WITH 
A BOOK.HE 
PLAYS GOLF FOR 
ATHLETIC DIVERSION 

Andrea Leeds was almost 
KILLED BY INDIANS/CAUGHT WITH 
HER.FATHER.AN AMERICAN ARMY 

OFFICER ,IN A MEXICAN FORTRESS 

MISS LEEDS NARROWLY ESCAPED 
DEATH WITH THE REST OF THE 
GARRISON WHEN THE YAQUI 

INDIANS ATTACKED- 

They're inthegalaxtofstars 
AND GLAMOROUS BEAUTY ASSEMBLED 

IN 

Samuel Goldwyn’s 
GREATEST PRODUCTION 

THE GOLDWYN FOLLIES" 
IN TCCHNICOLOR 

Larry Sobel contributes one of bis characteristic human-inter¬ 
est cartoons surveying the impressive list of stars lined up for 
the "Goldwyn Follies” cast. This drawing available in two- 

and three-column sizes. Order 2-Col. Mat No. 3OB—30c (Cut 
—50c); 3-Col. Mat No. 26C—45c (Cut—75c). 

These gay, punchy, eye-pulling sketches by top-rank¬ 

ing illustrators give you the material for important art 

plants in your local press. The humor, the glamor, the 

star-studded galaxy of talent that send "The Goldwyn 

Follies" soaring to new heights of entertainment, are 

expertly put over in these dynamic drawings. Give your 

editor his choice of the wide selection of art we’ve pro¬ 

vided for him. It’s your job to cash in on these ticket¬ 

selling helps! 

i 

A Fischel drawing portraying the leading romancers of the 
picture, Kenny Baker and Andrea Leeds, with the American 

Ballet background indicated in a decorative motif. Order 
2-Col. Mat No. 32B—30c (Cut—50c); 3-Col. Mat No. 28C— 

45c (Cut—75c). f 
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This handsome, impres¬ 

sive layout of ”Goldwyn 
Tollies” stars will lend 
distinction to any Satur¬ 
day afternoon or Sunday 

feature page. Art - wise 
editors in any town will 

be glad to get it. Order 
this attractive Bert Shar¬ 
key drawing on 4-Col. 

Mat No. 25D—60c; (Cut 
—$1.00). 

a 

Charlie Mc¬ 

Carthy gets a 
break in this 

amusing sketch 
showing the 

famous bit 
of woodpecker- 

bait hobnobbing 
with Andrea 

Leeds, drawn by 
artist Sloan. Ask 

for 2 - Col. Mat 

No. 33B — 30c 
(Cut—50c). 

Adolphe Menjou, as the film 
producer in (tThe Goldwyn 

Follies” shines up to Miss 
Leeds as ",Miss Humanity.” 

Order this Afton McWil¬ 
liams drawing on 2-Col. 

Mat No. 35B—30c (Cut— 

5 Oc). 

Roy Cook illustrates a gay threesome composed of Andrea 
Leeds, Charlie McCarthy, and the latter’s stooge, Edgar Ber¬ 

gen. Order 2-Col. Mat No. 3IB—30c (Cut—50c); 3-Col. Mat 
No. 27C—45c (Cut—75c). 
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Edgar Bergen and Charlie McCarthy 

Have Come a Long, Long Way Together 

Popular Pair Are Featured in “Goldwyn Follies’* 

(Biographical Feature) 
Edgar Bergen is a clever chap. 

Even Charlie McCarthy will some¬ 
times admit that. 

About the best he will say, how¬ 
ever, is that when Bergen created 
him he showed a flash of real in¬ 
telligence. 

They have gone a long way to¬ 
gether—from second-rate vaude¬ 
ville to the big time, from vaude¬ 
ville to the swank night clubs, 
from the night clubs to radio and 
from radio to motion pictures. 
Featured today in Samuel Gold- 
wyn’s Technicolor musical, “The 
Goldwyn Follies,” which comes to 
the .... Theatre on . . . ., they’re 
sitting on top of the world, the 
most unique team in all entertain¬ 
ment history. 

Bergen, as every one knows, 
is a ventriloquist extraordinary. 
Charlie is his extraordinary 
dummy. 

They’ve been together for 17 
years, since Bergen had Charlie 
carved into a weird semblance of 
impudent life in a Chicago carpen¬ 
ter shop. During these years, 
Charlie has become a very real 
person, not only to the millions he 
has helped Bergen entertain, but 
to Bergen himself. 

Bergen was born in Chicago, the 
son of Swedish parents. 

Bergen says that he “just stum¬ 
bled” onto ventriloquism. When 
he was a youngster of about 13 he 
discovered he had a voice with 
which he could do strange tricks. 

He got the idea for Charlie Mc¬ 
Carthy from an Irish newsboy who 
had a stand near his school. The 
boy’s name was Charlie. The name 
of the wood carver who created the 
dummy’s head from Bergen’s 
sketches and explicit directions 
was Mack. Bergen gave it an 
Irish twist and called his dummy 
Charlie McCarthy. 

He paid $35 for Charlie’s head 
and made the body himself. He 
has since spent hundreds of dollars 
trying to get duplicate heads to 
serve as doubles — and since the 

Jazz vs. Ballet in 

“Goldwyn Follies” 

Musical warfare between two 
orchestras, a 40-piece symphony 
group and a 20-piece jazz band, 
both directed by Alfred Newman, 
blazed and blared on a stage at 
Samuel Goldwyn studio recently as 
a new precedent in cinema pre¬ 
recording was established. 

The two orchestras were playing 
the musical accompaniment for a 
dance number of “The Goldwyn 
Follies,” the Technicolor musical 
extravaganza, showing .... at the 
.... Theatre, in which jazz com¬ 
petes with ballet. The symphony 
orchestra upheld the classic stand¬ 
ard of ballet, the jazz band hit the 
notes for syncopation. 

Single orchestras have, in the 
past, literally doubled in brass and 
strings to do recordings which re¬ 
quired a combination of symphony 
and syncopation. Newman, Gold- 
wyn’s musical director, assembled 
two topnotch orchestras, repre¬ 
senting the very finest in their re¬ 
spective fields, and let them have 
at and with each other. 

Under Newman’s versatile baton 
the orchestras carried out the feud 
theme in a melodic pattern that 
had first one ascendant, then the 
other, with intervals in which 
honors were even. 

The dance which the music ac¬ 
companies has the beauties of 
George Balanchine’s American 
Ballet representing ballet and 12 
of Hollywood’s best tap dancers 
representing syncopation. 

“The Goldwyn Follies” enter¬ 
tainment roster also boasts 
Adolphe Menjou, The Ritz Broth¬ 
ers, Zorina, Kenny Baker, Andrea 
Leeds, Helen Jepson, Phil Baker, 
Ella Logan, Bobby Clark, Jerome 
Cowan, The Gorgeous Goldwyn 
Girls and the comedy sensation of 
the world, Edgar Bergen and 
Charlie McCarthy. 

The production is released 
through United Artists. 
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movies, stand-ins—but has never 
been satisfied. He still works with 
th6 original Charlie McCarthy. 

Charlie helped Bergen through 
Northwestern University. The 

MOVIE STARS 

EDGAR BERGEN and CHARLIE McCARTHY 
in “The Goldwyn Follies” 

154^—One-Col. Scene 
(Mat .15; Cut .25) 

young ventriloquist earned his way 
by appearing in vaudeville and 
club shows. 

After Bergen graduated from 
Northwestern he and Charlie 
toured in vaudeville for eleven 
years. They graduated from the 
small circuits into the two a day 
but were never thought of as any¬ 
thing more than a good act. 

It took the death of vaudeville 

to lift them into the sensation 
class. 

Realizing that vaudeville was in¬ 
deed dead, Bergen decided to take 
Charlie into the night clubs. To 
do that he had to give him sophis¬ 
tication, put him into tails and top 
hat. 

Bergen, who always has wiitten 
all the dialogue for his acts and 
still does, polished up his comedy 
and spiced his humor. 

A ventriloquist act in a smart 
night club was something unheard 
of, but Edgar Bergen and Charlie 
McCarthy changed all that a year 
ago when they became the toast of 
the Park Avenue crowds at the 
Rainbow Room. Bergen was 
booked for a trial week. He re¬ 
mained eight weeks. 

Then came a booking for the 
Rudy Vallee program and with it 
went immediate radio success. 

From the air lanes it was a nat¬ 
ural step to Hollywood and the 
films. Their current roles in “The 
Goldwyn Follies,” in which they 
share featured honors with 
Adolphe Menjou, The Ritz Broth¬ 
ers, Zorina, Kenny Baker, Andrea 
Leeds, Helen Jepson, Phil Baker, 
Ella Logan, Bobby Clark, Jerome 
Cowan, The American Ballet and 
the Gorgeous Goldwyn Girls, are 
their first in a feature film, but 
contracts have already been signed 
for other starring vehicles. 

The Bergen-McCarthy fan mail 
is phenomenal today. It is deliv¬ 
ered by the truckload and comes 
from people in all walks of life. 
Sixty per cent of it is for Charlie 
McCarthy but Bergen isn’t jealous. 

Dummy though he is, Charlie 
McCarthy is one of the best pro¬ 
tected individuals in America. 
Bergen has him insured for $5,000 
against fire and theft. He has pat¬ 
ented his name, copyrighted his 
likeness. And recently he organ¬ 
ized a Charlie McCarthy Corpora¬ 
tion. 

“The Goldwyn Follies” is re¬ 
leased through United Artists. 

-THE STORY- 
A Hollywood motion picture company is shooting scenes 

in a mountain hamlet. 

The producer, Oliver Merlin (Adolphe Menjou), overhears 
Hazel Dawes (Andrea Leeds), a village girl, criticize as 
untrue to life a scene starring Olga Samara (Vera Zorina). 

Impressed by her frankness. Merlin puts Hazel on his staff 
as "Miss Humanity"—"a sort of critic with a sense of 
humanity." 

Back in Hollywood, A. Basil Crane (Bobby Clark), casting director, 
has promised his girl friend Glory (Ella Logan) a break in pictures. 

Merlin asks him to get a chaperone for Hazel and he gives Glory the 
job. 

Hazel's first visit to the studio is interrupted by the Ritz Brothers, 
animal trainers de luxe, who drive Merlin frantic trying to sell him 
their pets. 

Samara makes a big play for Merlin, but he puts her off, pleading 

an important conference. The conference is a date with Hazel to hear 
Leona Jerome (Helen Jepson), the opera singer, in a rendition of 
Traviata. Merlin hires her on Hazel's approval. 

Hazel and Glory visit a hamburger stand and are attracted by the 
singing voice of Danny Beecher (Kenny Baker), who runs it. Hazel 
learns that he is a disappointed motion picture singer and he takes 
her home. 

Merlin goes over the revised script of the picture with Hazel and 
she throws out the role of a doorman (Phil Baker), to whom the love¬ 

lorn heroine in the story turns for comfort. Hazel suggests a gondo¬ 
lier with a sweet tenor voice instead. 

The next day, the studio vainly tries out innumerable tenors (includ¬ 
ing the Ritz Brothers, whose singing attracts 300 cats to the studio). 

Edgar Bergen and Charlie McCarthy are wandering about looking 
for the casting director. Samara meets them, falls in love with 

Charlie and insists that Lawrence (Jerome Cowan), the director, hire 
them. He does. 

Glory gets Basil to let Danny sing on his radio program. Merlin 
hears him and, at Hazel's suggestion, gives him a screen test. It's a 
tremendous success and Danny gets the role. 

On the final day of the picture. Merlin invites the assembled cast to 
a party celebrating "a great event." He tells Samara he has found 

the girl he loves at last and summons Hazel to his office to tell her 
he is announcing their marriage. Hazel tells him she loves Danny. 
He threatens to cut him out of the picture, so Hazel consents to the 
marriage. 

Danny arrives at the party in a belligerent mood. He thrusts a pair 

of scissors into Merlin's hands and urges him to cut him out of the 
film. 

Finally Merlin relents, saying that “if he can't be the hero, he won't 
be the villain"—and announces the engagement of Hazel and Danny 
to the assembled guests. 

THE RITZ BROTHERS TAKE UP BALLET 

NICE WORK IF YOU CAN GET IT. The Ritz Rrothers caper with 
Zorina, lovely ballerina, in “The Goldwyn Follies,” Samuel Goldwyn’s 
star-studded Technicolor musical, which begins a . . . . day run at the 

.... Theatre on ... . 

6B—Ttvo-Col. Scene (Mat .30; Cut .50) 

Ritz Brothers Cry “Pussy!” 

And 300 Cats Clutter Set 

(Current Feature) 

Cats to the right of them, cats to the left of them, cats under 
their feet and cats in their hair, the Ritz Brothers were really 
having cat fits. 

A1 was giving catcalls, Harry was waving catnip, Jimmy 
said he’d take catsup. 

Director George Marshall hoped it wouldn’t all turn out a 
catastrophe. 

The scene was an office setting 
on a sound stage at the Samuel 
Goldwyn studio. The occasion was 
the filming of the “Pussy Pussy” 
number, a catalogue of caterwauls, 
cataphonics and hysterics featur¬ 
ing the Brothers Ritz and 300 cats 
for “The Goldwyn Follies,” the 
Technicolor musical extravaganza 
which is currently featured at the 
.... Theatre. 

In Rare Voice 
Trained in back fence serenades 

and back alley harmony, the cats 
were in rare voice for their cinema 
debut. Their cutaway coats and 
striped morning trousers steeped 
in fish oil and reeking of liver, the 
Brethren Ritz were in even rarer 
odor for the occasion. 

Cardboard walls three feet high 
had been erected about the setting 
to keep the cats from running 
away and the Ritz Boys within 
some reasonable bounds. The cats 
had been herded into an adjoining 
room. Cameras were focused, 
lights were set. 

Adolphe Menjou, innocent on¬ 
looker and possible victim of what 
threatened to be a cataclysmic 
event, took his seat behind a flat- 
topped desk. The Brothers Ritz 
took stances before him. 

“Roll ’em,” commanded Mar¬ 
shall. 

“Quit it,” snarled A1 to Harry 
Ritz. “He means the cameras, 
you dope, not your eyes.” 

“Pussy, Pussy, Pussy!” 
“Camera,” shouted Marshall. 

“Start your song!” 
“Oh Pussy, Pussy, Pussy, 

Pussy,” chanted the Ritzes. “Please 
come home.” 

A door opened and the cats 
“came home.” They came in 
droves, in avalanches, in cataracts. 
There were black cats, white cats, 
yellow cats, striped cats, spotted 
cats, tame cats and wild cats. 
They leaped and frisked, bounded 
and jumped. They meowed and 
howled, yowled and growled. 

Three of them made a catwalk 
of the luckless assistant director, 
Eddie Bernoudy, as he crouched 
out of camera range but not out 
of harm’s way. 

“Cut,” called Marshall. 
“They did,” said Bernoudy as he 

nursed a lacerated wrist. 
Sharing entertainment honors 

with the Ritz Brothers and Men¬ 
jou in “The Goldwyn Follies” are 
Zorina, Kenny Baker, Andrea 
Leeds, Helen Jepson, Phil Baker. 
Ella Logan, Bobby Clark, Jerome 
Cowan, The American Ballet, The 
Gorgeous Goldwyn Girls and 
Edgar Bergen and Charlie Mc¬ 
Carthy. 

The musical is released through 
United Artists. 

Parade of Stars in 

“Goldwyn Follies” 

(Advance Reader) 

The most amazing array of 
stellar talent ever assembled in a 
single production is presented in 
Samuel Goldwyn’s magnificent 
Technicolor musical extravaganza, 
“The Goldwyn Follies,” which 
begins a . . . . day engagement at 
the .... Theatre on ... . 

Drawing from every field of en¬ 
tertainment to augment a screen 
cast headed by Adolphe Menjou, 
The Ritz Brothers, Andrea Leeds, 
Ella Logan, Jerome Cowan and 
The Gorgeous Goldwyn Girls, the 
producer secured radio’s Edgar 
Bergen and “Charlie McCarthy,” 
Phil Baker and Kenny Baker; 
grand opera’s Helen Jepson and 
Charles Kullmann; the dance’s 
Zorina and George Balanchine’s 
American Ballet, and the musical 
stage’s favorite comedian, Bobby 
Clark. 

The first entertainment in his 25 
years of picture-making to carry 
his name, “The Goldwyn Follies” 
also marks Goldwyn’s swing to the 
color standard. 

The story, a comedy of Holly¬ 
wood from the pen of Ben Hecht, 
casts Menjou as a film producer 
out of touch with his public who 
hires a typical American girl (in 
the person of Andrea Leeds) to 
tell him what that public wants. 

The late George Gershwin’s last 
and perhaps greatest score, was 
written for “The Goldwyn Follies 

“The Goldwyn Follies” was di 
rected by George Marshall and is 
released through United Artists. 
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Stars of Screen, Stage, Opera and Radio Glitter 
In “Goldwyn Follies,” Lavish Technicolor Musical 

STARS, STARS, STARS! Scenes from Samuel Goldwyn’s lavish star-studded Technicolor musical, “The Goldwyn Follies,” which begins a . . . . 

day engagement at the .... Theatre on ... . Top row: Kenny Baker, Andrea Leeds, Adolphe Menjou; The American Ballet of the Metropolitan Opera; 
Second row: Zorina; Bobby Clark and Ella Logan; Edgar Bergen and Charlie McCarthy; Bobby Clark and Helen Jepson; Bottom row: Jerome 

Cowan, Zorina and Phil Baker; The Ritz Brothers. 

2D—Four-Column Scene (Mat .60; Cut 1.00) 

“Goldwyn Follies” 

Has Two Ballets 

Two complete ballets, the first 
ever created directly for the screen, 
are presented in Samuel Goldwyn’s 
Technicolor musical film, “The Gold¬ 
wyn Follies,” which is currently 
featured at the .... Theatre. 

They are interpreted by Zorina, 
two years a premiere ballerina of 
the Ballet Russe, and the dancers 
of George Balanchine’s famed 
American Ballet. 

Vernon Duke composed the 
music for both ballets. Balanchine 
supervised the choreography. 

The first ballet, woven around a 
novel Romeo and Juliet theme, Is a 
symposium of the classic and syn¬ 
copation techniques and pits ballet 
dancers against tap “steppers.” 
The second, called “The Water 
Nymph,” is pure classic ballet. 
Both are true ballets in that they 
tell complete stories. 

The Romeo and Juliet creation 
runs seven and a half minutes on 
the screen, “The Water Nymph” 
eight minutes. 

Producer Goldwyn is presenting 
this 15 and a half minutes of an 
entertainment form which has 
proved of universal popular appeal 
in a production which includes in 
its cast Adolphe Menjou, The Ritz 
Brothers, Kenny Baker, Andrea 
Leeds, Helen Jepson, Phil Baker, 
Ella Logan, Bobby Clark, Jerome 
Cowan, The Gorgeous Goldwyn 
Girls and Edgar Bergen and 
Charlie McCarthy. 

George Marshall directed the 
production from a story by Ben 
Hecht. “The Goldwyn Follies” is 
released through United Artists. 

SAMVEL GOLDWYN 
presents 

“THE 
GOLDWYN FOLLIES 

with 

ADOLPHE MENJOU 
THE RITZ BROTHERS 

ZORINA 
KENNY BAKER 
HELEN JEPSON 
ANDREA LEEDS 

PHIL BAKER 
ELLA LOGAN 

BOBBY CLARK 
JEROME COWAN 

THE AMERICAN BALLET 
THE GORGEOUS GOLDWYN GIRLS 

and introducing 

The Comedy Sensation of the World 

EDGAR BERGEN 
and 

"Charlie McCarthy" 

Story by Ben Hecht 

Directed by George Marshall 

Music by George and Ira Gershwin 

Filmed in Technicolor 

RELEASED THRU UNITED ARTISTS 

— THE CAST — 
ADOLPHE MENJOU.as Oliver Merlin 
THE RITZ BROTHERS as Themselves 
ZORINA.as Olga Samara 

KENNY BAKER.as Danny Beecher 
ANDREA LEEDS.as Hazel Dawes 
HELEN JEPSON.as Leona Jerome 
PHIL BAKER.as Michael Day 
ELLA LOGAN.as Glory Wood 
BOBBY CLARK.as A. Basil Crane, Jr. 
JEROME COWAN... as Lawrence (director) 
Nydia Westman.as Ada 
Charles Kullmann. . as Alfredo (La Traviata) 
Frank Shields.as the Assistant Director 

The American Ballet of the Metropolitan 
Opera 

—THE STAFF— 
Associate Producer...George Haight 
Director..George Marshall 
Story and Screen Play...Ben Hecht 

Art Direction.  Richard Day 
Cinematography.Gregg Toland, A.S.C. 
Costumes.  Omar Kiam 
Set Decorator.Julia Heron 

Musical Direction....Alfred Newman 
Orchestrations.Edward Powell 
Music.George Gershwin 
Lyrics.Ira Gershwin 

"LOVE WALKED IN" 
"I WAS DOING ALL RIGHT" 
"I LOVE TO RHYME" 
"LOVE IS HERE TO STAY" 

Ballets Conceived and Staged by George Balanchine 
Music for Ballets and "Spring Again".Vernon Duke 

Film Editor.Sherman Todd 
Sound Recorder.Frank Maher 
Assistant Director.Eddie Bernoudy 

For The Technicolor Company: 
Photographic Advisor.Ray Rennahan 
Color Art Director.Natalie Kalmus 
Associate .Henri C. Jaffa 

Color Harmony Make-Up Ensembles 

“World’s Biggest Show” 
Marks Producer’s Swing 

to Color Standard 

FEATURES GERSHWIN’S 
LAST SONGS 

First Film in 25 Years of 
Picture-Making to Carry 

Producer’s Name 

(General Advance Story) 
Presenting a dazzling array of 

stars and a variety of talent that 
staggers .the imagination, “The 
Goldwyn Follies,” the glorious 
Technicolor musical extravaganza 
which marks the first entertain¬ 
ment in Goldwyn’s 25 years of pic¬ 
ture-making to carry the producer’s 
name, begins a ... . day engage¬ 
ment at the .... Theatre on ... . 

The musical, which also marks 
the producer’s swing to the color 
standard, has been produced on a 
scale more lavish, more opulent 
and more magnificent than any¬ 
thing the screen has ever known. 

Goldwyn invaded every field of 
entertainment to find stars to aug¬ 
ment the screen cast headed by 
suave Adolphe Menjou, The Ritz 
Brothers and the beautiful, rising 
young star, Andrea Leeds. 

Parade of Stars 

From radio he took Edgar 
Bergen and Charlie McCarthy, the 
comedy sensation of the world; 
Kenny Baker, Jack Benny’s silver¬ 
voiced romanticist; irrepressible 
Phil Baker and’his accordion; from 
grand opera, lovely Helen Jepson 
and the sensational newcomer, 
Charles Kullmann; from the world 
of the dance, the beautiful Zorina 
and George Balanchine’s American 
Ballet of the Metropolitan Opera; 
and from musical comedy goggle- 
eyed Bobby Clark to clown with 
petite Ella Logan. 

Then there are the hand-picked 
Gorgeous Goldwyn Girls as well as 
Hollywood’s 12 loveliest and most 
talented tap dancers; Jerome 
Cowan, Nydia Westman, Frank 
Shields and a hundred more who 
fit into the pattern of one of Ben 
Hecht’s best stories—a comedy of 
Hollywood which casts Menjou as 
a film producer out of touch with 
his public, and Andrea Leeds as 
the typical American girl whom he 
hires as “Miss Humanity” to keep 
him posted on what the public 
wants. 

Gershwin Song Hits 

“The Goldwyn Follies” boasts 
the last and perhaps greatest score 
written by the late George Gersh¬ 
win, studded with several very 
singable song hits, including “Love 
Walked In,” “I Was Doing All 
Right,” “I Love to Rhyme,” and 
“Love Is Here to Stay.” The lyrics 
are by Ira Gershwin. 

The music for the beautiful bal¬ 
let numbers, as well as the hit 
song, “Spring Again,” is by 
Vernon Duke. The ballets were 
conceived and staged by George 
Balanchine. The Ritz Brothers spe¬ 
cialties and songs, including the 
hilarious “Pussy, Pussy,” are by 
Sid Kuller and Ray Golden. 

Richard Day designed the breath¬ 
taking settings, while the eye-fill¬ 
ing costumes are the work of Omar 
Kiam. 

“The Goldwyn Follies” was di¬ 
rected by George Marshall for re¬ 
lease through United Artists. 

Tapping Beauties 

Hollywood’s 12 loveliest and 
most accomplished tap dancers ap¬ 
pear in Samuel Goldwyn’s “The 
Goldwyn Follies,” the technicolor 
musical showing at the. 
Theatre. 

The chosen 12 are Kathryn 
Barnes, Jerry Jarette, Vivian Cole, 
Ruth Riley, Virginia Davis, Dona 
Dax, Laura Lane, Dorothy Ara- 
brey, Louise Douse, Lynn Lewis, 
Iris Meyers and Maria Herold. 

Final selections culminated 10 
days of tests during which 150 
girls were given tryouts. 

“The Goldwyn Follies” is re- 
I leased through United Artists. 
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DON'T LOOK NOW. MISTER BERGEN, BUT— 

ANDREA LEEDS, EDGAR RERGEN AND CHARLIE McCARTHY form o 
fetching triangle in this scene from “The Goldwyn Follies,” Samuel Gold¬ 
wyn’s lavish technicolor musical, which is currently holding forth at the 
. . . . Theatre. 

4B—Tico-Col. Scene (Mat .30; Cut .50) 

TENOR 

KENNY BAKER 

12A—One-Col. Star Head 

(Mat .15; Cut .25) 

Opera’s Not Enough! 

Singing success isn't what it 
used to be, according to Charles 
Kullmann, youthful American 
tenor of the New York Metropoli¬ 

tan Opera Company. 
A few years ago, says Kull¬ 

mann, to reach the Metropolitan 
was the ultimate in achievement. 
Today, opera alone isn’t enough. 
A singer needs radio and screen 
accomplishments to really round 
out a successful career. 

Kullmann has already made his 
mark in radio. Now he is tackling 
the screen by making his Holly¬ 
wood debut in Samuel Goldwyn’s 
technicolor musical, “The Goldwyn 
Follies,” currently at the. 
Theatre with Edgar Bergen and 
Charlie McCarthy, Adolphe Men- 
jou, The Ritz Brothers, Zorina, 
Kenny Baker, Helen Jepson, An¬ 
drea Leeds, Phil Baker, Ella 
Logan, Bobby Clark, Jerome Co¬ 
wan, The American Ballet and the 
Gorgeous Goldwyn Girls. 

With Helen Jepson, another of 
the Metropolitan’s stars, he is fea¬ 
tured in the operatic sequences of 
the picture. Miss Jepson, inci¬ 
dentally, also faced the Hollywood 
cameras for the first time. 

“The Goldwyn Follies” is re¬ 
leased through United Artists. 
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Baker Wanted 

To Be Violinist 

Or Track Star 

But Then He Discovered 
He Had a Voice 

{Biographical Feature) 
As a youngster, Kenny Baker 

had no idea of ever being a singer 
and even less thought of becoming 
an actor. He did think that per¬ 
haps he might be a violinist and 
toward that end he practised long 
hours. 

He also thought he might be¬ 
come a star quarter miler on the 
Long Beach high school track 
team. He trained for several weeks, 
got so he could run the distance 
in 50 seconds flat, and then had to 
give up track to work in his 
father’s furniture store. He gave 
up the violin at the same time, 
and has never touched the instru¬ 
ment since. 

The silver-voiced radio and film 
star who is currently appearing in 
Samuel Goldwyn’s star-studded 
technicolor musical extravaganza, 
“The Goldwyn Follies” at the 
._.Theatre, was born in 
Monrovia, a California community 
20 miles east of Hollywood. He 
was reared and educated in Long 
Beach. 

While in high school, he discov¬ 
ered that he had a good singing 
voice with an exceptionally wide 
range. He worked during summer 
vacations to pay for vocal lessons. 

He left Long Beach Junior Col¬ 
lege after two years to concen¬ 
trate on winning recognition as a 
singer. 

He made his first professional 
appearance on a 15 minute sus¬ 
taining program on a Long Beach 
radio station. He also began to get 
considerable work as a “back¬ 
ground singer” in motion pictures. 

His first real venture in the pub¬ 
lic spotlight was at the Biltmore 
Bowl in Los Angeles. He sang at 
that popular night club for nine 
weeks. 

Winning Eddie Duchin’s Texaco 
radio contest brought him his first 
national radio program, with Tex¬ 
aco, also a week’s engagement at 
the Los Angeles Ambassador 
Hotel’s famed Cocoanut Grove, 
with Eddie Duchin. He was a tre¬ 
mendous success. During this en¬ 
gagement, Kenny met Mervyn Le- 
Roy, the film director, who was so 
impressed that he placed him 
under personal contract for screen 
work. That was late in 1935 and 
in the interim Baker has forged 
rapidly ahead in both the screen 
and radio media. In October of the 
same year he was signed for Jack 
Benny’s Jello Hour and he has 
continued with that program. 

Screen Offers New World to Conquer 
To Zorina, Beautiful Ballet Star 

Ballerina Makes Film Debut as Actress-Dancer in 
“Goldwyn Follies” 

{Biographical Feature) 

At 20, blonde Vera Zorina is seeking new dancing worlds 
to conquer. 

Two years a premier ballerina of the internationally-famed 
Ballet Russe, the toast of London musical stage patrons, a 
favorite in the capitals of continental Europe, Zorina (she 
doesn’t like the “Miss” in front of it) has logically chosen the 
screen as the field for her new conquests. She is making her 

SHORTS 
Hollywood romance, as inter¬ 

preted by Bobby Clark and Ella 
Logan in Samuel Goldwyn’s tech¬ 
nicolor musical, “The Goldwyn 
Follies” at the.Theatre, 
is a rough and tumble, catch-as- 
catch-can business. 

Clark plays a movie casting di¬ 
rector, while Ella plays his jealous 
girl friend. 

Clark is the senior member of 
the famed team of Clark and Mc¬ 
Cullough. Since the death of Paul 
McCullough, a little more than a 
year ago, Clark has been “carry¬ 
ing on” alone. He played a stellar 
role in the last “Ziegfeld Follies” 
in New York before beginning 
work in “The Goldwyn Follies.” 
Ella Logan is his first partner 
since he worked with McCullough. 

“The Goldwyn Follies” is re¬ 
leased through United Artists. 

* * * 

Geoi*ge Balanchine, famed Rus¬ 
sian ballet-master, who created the 
American Ballet of the Metropoli¬ 
tan Opera, now appearing in Sam¬ 
uel Goldwyn’s technicolor screen 
musical, “The Goldwyn Follies” at 
the.Theatre, was a teacher 
of the renowned Nijinsky at the 
age of 14. 

“Much as I have heard about the 
glamour of Hollywood,” says Bal¬ 
anchine, “I think we have some¬ 
thing very definite to add to it 
with the ballet. I think ballet has 
a brilliant and permanent future 
in pictures.” 

“The Goldwyn Follies” is re¬ 
leased through United Artists. 

picture debut in Samuel Goldwyn’s 
Technicolor musical, “The Gold¬ 
wyn Follies,” which comes to the 
.... Theatre on ... . and hopes 
it will be the first of many cinema 
appearances. 

A Norwegian born in Berlin, 
Germany; educated in Norway and 
trained for her dancing career in 
such widely separated centers as 
Paris, London and Venice, Zorina 
feels that she is a properly quali¬ 
fied world citizen. 

She did her first professional 
dancing, however, in Oslo, Nor¬ 
way, at the age of eight. Her per¬ 
formance was applauded so heart¬ 
ily that her parents decided she 
should follow a dancing career. 

After preliminary training with 
Eugenie Edourdova, she was taken 
to Paris to receive instruction 
from Nicolas Legat, one of the 
world’s foremost teachers, whose 
illustrious pupils include Pavlova 
and Nijinsky. Legat predicted a 
brilliant future for her. 

His prophesy was not slow in 
fulfillment. When Zorina iwas 14 
she went to London where Anton 
Dolin saw her dance and immedi¬ 
ately engaged her as his partner. 
With Dolin she danced in Max 
Reinhardt’s “Hoffman’s Tales’* and 
“A Midsummer Night’s Dream.” 

European critics recognized in 
the youthful Norwegian a brilliant 
new dancing star and Zorina 
found original ballets being cre¬ 
ated for her. With her own ballet 
she toured Scandinavia, Germany 
and Italy. 

London again summoned her, to 
dance with Dolin in a play called 
“Ballerina.” Leonide Massine saw 
her in that production and en¬ 
gaged her for the Russian Ballet. 

Charlie McCarthy sings in Sam¬ 
uel Goldwyn’s technicolor musical, 
“The Goldwyn Follies,” at the 
.Theatre. He does a 
harmony duet of “I Love to 
Rhyme” with Phil Baker. 

The singing assignment had 
Charlie a bit perturbed, according 
to Ventriloquist Edgar Bergen. 
Charlie was afraid that Bergen 
might let him down. 

“The Goldwyn Follies” is re¬ 
leased through United Artists. 

In her two years with that or¬ 
ganization, she danced before the 
most distinguished audiences of 
Europe and America. It was dur¬ 
ing her New York appearance 
that Samuel Goldwyn’s represen¬ 
tatives saw her and first began 
talking about a picture contract. 

Zorina, however, was not at all 
film-conscious at the time. Even 
when she played Los Angeles, she 
had no idea she would ever return 
as a screen actress. 

BOBBY CLARK CLOWNS WITH ELLA LOGAN 

DANCING STAR 

ZORINA 
11A—One-Col. Star Head 

(Mat .15; Cut .25) 

GEORGE MARSHALL 

Before he found his metier in 
film directing, George Marshall, 
who wielded the megaphone on 
“The Goldwyn Follies,” Samuel 
Goldwyn’s lavish technicolor mu¬ 
sical extravaganza at the . . . ., was 
a salesman, professional baseball 
player, clerk, railroad engineer, 
newspaperman, soldier and actor. 
. . . Also worked his way through 
the movie technical and executive 
ranks from prop boy to producer. 
. . . Marshall was bom in Chicago 
and educated at St. John’s Military 
Academy there and the University 
of Chicago. . . . Happened to be in 
Los Angeles in 1913 and joined a 
friend who was doing extra work in 
the then infant motion pictures. . . . 
After six months as an actor, 
turned to the production end. . . . 
The War cut in and he spent two 
years in France. . . . Returned to 
film directing in 1919. . . . His 
films include “Life Begins at 40,” 
“$10 Raise,” “In Old Kentucky,” 
“Music Is Magic,” “Show Them No 
Mercy,” “A Message to Garcia,” 
and “The Goldwyn Follies,” for 
which Goldwyn borrowed him from 
Twentieth Century-Fox. . . . The 
production is released through 
United Artists. 

“Goes Hollywood” 

BOBBY CLARK, famous stage comedian, who has carried on alone since 
the death of his partner, Paul McCullough, clowns with little Ella Logan 

in “The Goldwyn Follies,” Samuel Goldwyn’s magnificent technicolor 
musical at the .... Theatre. 

7B—Two-Col. Scene (Mat .30; Cut .50) 

A year ago when Jerome Cowan 
made his bow on the Hollywood 
scene as an actor under contract 
to Samuel Goldwyn, he announced 
to anybody who would listen: 
“Here’s one movie actor who’ll 
never go Hollywood.” 

Cowan, he said, was never go¬ 
ing to have a big home; he’d do his 
swimming in the ocean, not in the 
back yard; he’d have no big cars; 
he’d live in a 2-room apartment 
and like it. 

But the actor recently com¬ 
pleted his seventh picture within 
the year with a featured role in 
Samuel Goldwyn’s technicolor mus¬ 
ical extravaganza “The Goldwyn 
Follies,” which is currently at the 
.Theatre, and to celebrate 
the fact that he really feels him¬ 
self a part of Hollywood now. he’s 
done all the things he thought he 
wouldn’t. 

He leased the huge Jan Rubini 
estate in the Los Feliz Hills; he 
has a swimming pool in the back 
yard and acres and acres of pri¬ 
vate grounds. 

And as if his Los Feliz home 
weren’t proof enough that he had 
really “gone Hollywood” after all, 
Cowan revealed that he is build¬ 
ing a rambling hacienda-type home 
in Palm Springs. 

“The Goldwyn Follies” is re¬ 
leased through United Artists. 



GAY GALAXY OF STARS CAVORT IN “THE GOLDWYN FOLLIES” 

STARS OF RADIO, GRAND OPERA, STAGE, SCREEN AND THE DANCE WORLD cavort gaily through Samuel Goldwyn’s glorious Technicolor musical, “The Goldwyn Follies,” and 
here’s how a few of them look to Hirschfeld, the internationally famous cartoonist. Reading left to right, we have the suave Adolphe Menjou, silver-voiced Kenny Baker of radio 
fame, Helen Jepsotn of grand opera, Andrea Leeds, the screen’s lovely new acting sensation, Edgar Bergen and Charlie McCarthy, who need no introduction, those mad, merry Ritz 

Brothers, Zorina of ballet fame, and Phil Baker, complete with accordion. “The Goldwyn FoUies” comes to the .... Theatre on .... 

IE—Five-Column Caricature (Mat .75; Cut 1.25) 

Mice in Menjou’s Past 

Return to Haunt Him 
It All Comes Out on “Goldwyn Follies” Set—and 

Is His Face Red! 

# 

A secret which Adolphe Menjou would like to have kept 
buried in his family closet for at least ten more years has 
leaked out. Menjou, now slightly pink about the ears, prays 
that it will be forgotten as soon as possible. 

It develops that Ernest Truex, working in Samuel Gold¬ 
wyn’s “The Adventures of Marco Polo,” was on a stage ad¬ 
joining Menjou’s labors in “The Goldwyn Follies,” the Tech¬ 
nicolor musical which comes to the - 
.Theatre on ... . Then 
they met. 

“Hello,” shouted Truex, “remem¬ 
ber the time, Adolphe, when you 
played nursemaid to a dozen mice?” 

“Not so loud,” whispered Men¬ 
jou, “can’t you please confine that 
skeleton to the stage only.” 

But the secret was well out. The 
immaculate Menjou had nursed 
mice, and while the actor modestly 
retired, Truex mounted a soap box 
and, so to speak, let the mice out 
of the bag. 

“It was something more than 
fourteen years ago,” Truex orated. 
“I was a star in a series of two- 
reel comedies produced by the Van 
Buren company in New York. We 
had a property man called Adolphe 
Menjou who used to come to work 
in neatly pressed clothes and bou¬ 
tonnieres. 

“I wanted so much to rob him 
of some of that dignity. So I in¬ 
serted a gag in my picture calling 
for a dozen mice. We made 
Adolphe dig them up — he took 
two days and nearly wrecked our 
budget — and then we made him 
take them home to feed and wash 
them. That last job was the final 
insult. 

“Adolphe quit us two days later. 
He told the director what he 
thought of him and didn’t spare 
me. I believe that was the last 
picture work he did in New York.” 

One of the points to. this story 
is that Menjou never before inti¬ 
mated that he had ever worked in 
any studio in the capacity of prop¬ 
erty man. 

“Are you through?” shouted 
Menjou. 

“Yes,” said Truex. 
“Then tell them,” said Menjou, 

“that I found the mice in your 
dressing room.” 

WANTS TO FORGET 

ADOLPHE MENJOU 

10A—One-Col. Star Head 
(Mat .15; Cut .25) 

In “The Goldwyn Follies” Men¬ 
jou heads an entertainment roster 
which includes Edgar Bergen and 
Charlie McCarthy, The Ritz Broth¬ 
ers, Zorina, Kenny Baker, Helen 
Jepson, Andrea Leeds, Phil Baker, 
Ella Logan, Bobby Clark, Jerome 
Cowan, The American Ballet and 
the gorgeous Goldwyn Girls. Both 
“Marco Polo” and “The Goldwyn 
Follies” are released through 
United Artists. 

Andrea Leeds, New Film Sensation, 

Owes Success to Knowing Own Mind 

Went Out After “Stage 
Door” Role Which 

Won Her Fame 

(Biographical Feature) 
Andrea Leeds is a young lady 

who knows what she wants—and 
what she doesn’t want. 

As a result of that admirable 
quality, she is being hailed as Hol¬ 
lywood’s most important new act¬ 
ing find and is currently featured 
at the .... Theatre in “The Gold¬ 
wyn Follies,” Samuel Goldwyn’s 
Technicolor musical, with Adolphe 
Menjou, The Ritz Brothers, Zorina, 
Kenny Baker, Helen Jepson, Phil 
Baker, Ella Logan, Bobby Clark, 
Jerome Cowan, The American Bal¬ 
let, The Gorgeous Goldwyn Girls 
and the comedy sensation of the 
world, Edgar Bergen and Charlie 
McCarthy. 

Andrea Leeds first attracted at¬ 
tention by making a negative de¬ 
cision. She did not want to play 
the “heavy” in “Woman Chases 
Man”—and didn’t. Her next step 
into the spotlight came through a 
positive decision. Familiar with 
the play “Stage Door,” she fol¬ 
lowed with designing interest the 
preparations for bringing it to the 
screen. 

At the proper time she told her 
manager she wanted to meet Di¬ 
rector Gregory LaCava. The meet¬ 
ing was arranged. 

“I understand you wanted to 
meet me,” said LaCava. 

“Yes,” replied Miss Leeds, “and 
I also want to convince you I am 
the girl to play Kay.” 

As the result of that meeting, 
Miss Leeds was borrowed from 
Goldwyn for the role and she did 
so well with it that the critical 
columns rang with praise of her 
performance. 

Miss Leeds is finding the praise 
very thrilling indeed, but it is not 
turning her head in the least. 

Oddly enough, this brilliantly 
promising young player had to be 
talked into becoming an actress. 
She wanted to be a writer. Born 
in Butte, Montana, the daughter 
of an American mining engineer 
whose interests were in Mexico, 
she lived in the southern Republic 
through most of her girlhood. Her 
recollections are studded with ban¬ 
dit invasions and kidnapping 

scares, and she acquired a wealth 
of material for exciting stories. 
During her four years at U. C. 
L. A., from which she has her 
Bachelor of Arts degree, she 
studied with a writing career in 
mind. 

“After I graduated,” she said, 
“I tramped all through Los Ange¬ 
les and Hollywood trying to land 
some sort of writing job, with no 
luck. I also tried writing short 

SHE'S A GO-GETTER 

ANDREA LEEDS 

14A—One-Col. Star Head 
(Mat .15; Cut .25) 

stories, with the same result. When 
I was offered an acting contract, I 
still tried to sell Mr. Goldwyn on 
the idea of hiring me as a writer. 
Still no luck.” 

Appearance in a college film, 
photographed by a 16 mm. camera, 
indirectly resulted in that acting 
contract. Howard Hawks, the di¬ 
rector, saw the film, was impressed 
by Miss Leeds’ potentialities. He 
showed it to Samuel Goldwyn, who 
was also impressed, and the ex- 
coed was signed for the part 
of Edward Arnold’s daughter in 
“Come and Get It,” given a con¬ 
tract and launched upon the career 

Now Seen in Great Color 
Musical, “Goldwyn 

Follies” 

which, unless all signs fail, must 
surely lead to stardom. 

Andrea is 5 feet 4, weighs 112 
pounds and has brown hair and 
brown eyes. Her hair has been 
tinted a golden blonde for “The 
Goldwyn Follies,” in which she 
plays a romantic role, spiced with 
comedy, the direct antithesis of the 
part that brought her such great 
renown in “Stage Door.” The pro¬ 
duction is released through United 
Artists. 

Gershwin’s Last 

Songs in Musical 

The last compositions of the late 
George Gershwin received the most 
effective staging that talent and 
money could combine to produce in 
Samuel Goldwyn’s technicolor mus¬ 
ical extravaganza, “The Goldwyn 
Follies,” which brings Edgar Ber¬ 
gen and Charlie McCarthy, 
Adolphe Menjou, The Ritz Broth¬ 
ers, Zorina, Kenny Baker, Helen 
Jepson, Andrea Leeds, Phil Baker, 
Ella Logan, Bobby Clark, Jerome 
Cowan, The American Ballet and 
the Gorgeous Goldwyn Girls to the 
. Theatre on. 

It was Goldwyn’s ambition to 
present these last Gershiwin melo¬ 
dies in a manner that would make 
them a fitting film monument to 
the deceased composer’s musical 
genius. 

With his brother Ira collaborat¬ 
ing on the lyrics, Gershwin had 
spent the four months prior to his 
fatal illness composing the melody 
score for the Goldwyn musical. 

The finished numbers, which will 
be heard in the picture, are “Our 
Love Is Here to Stay,” “I Love to 
Rhyme,” “Hove Walked In” and “I 
Was Doing All Right.” 

Vernon Duke, popular young 
New York composer and close 
friend of George Gershwin, was 
engaged by Goldwyn to carry on 
for the late composer and complete 
the score for “The Goldwyn Fol¬ 
lies.” 
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BALLET IN "GOLDWYN FOLLIES11 

ZORINA and members of The American Ballet in one of the beautiful 
ballet scenes featured in Samuel Goldwyn’s star-studded technicolor musi¬ 
cal, “The Goldwyn Follies,” currently showing at the .... Theatre. 

9B—Ttco-Col. Scene (Mat .30; Cut .50) 

Ballet Makes Its Film Bow 

In “The Goldwyn Follies99 

Balanchine’s American Ballet Seen in Technicolor 
Musical 

Big time ballet makes its screen debut in Samuel Goldwyn’s 
Technicolor musical film, “The Goldwyn Follies,” which comes 
to the .... Theatre on ... . with an entertainment roster 
headed by Adolphe Menjou, The Ritz Brothers, Zorina, Kenny 
Baker, Helen Jepson, Andrea Leeds, Phil Baker, Ella Logan, 
Bobby Clark, Jerome Cowan, The Gorgeous Goldwyn Girls 
and Edgar Bergen and Charlie McCarthy. 

George Balanchine, internation¬ 
ally famed ballet master, brought 
the American Ballet direct from 
New York to Hollywood to appear 
in the production. 

Eighteen girls, all premiere bal¬ 
lerina, and seven stellar male 
dancers comprise the group which 
represents the cream of American 
dancing talent. 

Each member of the American 
Ballet has been trained for a danc¬ 
ing career since childhood. As a 
career, ballet probably requires 
more years of specialized prepara¬ 
tion than any other in the artistic 
field, not excepting grand opera. 

Goal of All Dancers 
Since its establishment in 1933, 

the American Ballet has become 
the ultimate goal of all ballet 
dancers of the North American 
continent. 

Star students from leading dance 
academies of the country have been 
granted admission to The School 
of the American Ballet in New 
York. And from the latter school 
have been chosen the most accom¬ 
plished dancers as members of the 
Ballet. 

In the far-famed diamond horse¬ 
shoe of New York’s Metropolitan 
Opera House, this group of home¬ 
bred dancers has won the enthusi¬ 
astic applause of the world’s most 
distinguished audiences. In per¬ 
formance and technique it is 
credited with rivaling, if not sur¬ 
passing, the Russian Ballet. 

Goldwyn’s action in bringing 
this group to the screen introduces 
a new type of art and artist to the 
cinema. Hollywood, and motion 
picture audiences know tap 
dancers, “line girls” and show 
girls. The ballerina is foreign to 
them. As represented in Balan¬ 
chine’s group, she is a very delect¬ 
able addition to the screen family, 
well qualified to hold her own in 
glamour. 

Lives Up to Name 
The American Ballet lives up to 

its name, in that it draws its talent 
from every section of the United 
States and also has representatives 
from Canada and Mexico. The 
great majority of the girls were 
born and reared in this country. 
The few exceptions have lived most 
of their lives in America and have 
received their education here. 

Indicating the true All-American 
caliber of the group, Holly Howard 
was born in Langley Field, Vir¬ 
ginia ; Annabelle Lyon was born 
in New York City, but claims Mem¬ 
phis, Tenn., as her home town; 
Kathryn Mullowny is from Wash¬ 
ington, D. C.; Helen Leitch, Heidi 
Vosseler and Hortense Kahrhklin 
from Philadelphia, Pa.; Hanna 
Moore from Dallas, Texas; Lillian 
Moore from Baltimore, Md.; Hilda 
Wagner from Pittsburgh, Pa.; 
Maclovia Ruiz from Guadalajara, 
Mexico; Micheline Petolas from 
Montreal, Canada; and Marjorie 
Matlin from Cleveland, Ohio. 

Since arriving in Hollywood, 
Balanchine’s ballerina have won 
the reputation of being the hard¬ 
est workers ever to hit the cinema 
capital. They start their daily 
routine with stretching and limber¬ 
ing up exercises the moment, they 
awaken at 6 o’clock in the morn¬ 
ing, and except for meal times and 
brief rest periods, are hard at 
work until seven or eight o’clock 
in the evening. 

“The Goldwyn Follies” is released 
through United Artists. 

Is His Face Red! 

Charlie McCarthy emerged from 
his first technicolor movie test 
under orders to have his com¬ 
plexion slightly altered. 

Edgar Bergen, the famous 
dummy’s boss, pal and co-worker, 
approved those orders, but stipu¬ 
lated that Charlie’s original com¬ 
plexion must not be impaired. 
Consequently Samuel Goldwyn’s 
technicians got busy and created a 
new paint that could be applied to 
and removed from Charlie’s fea¬ 
tures like makeup. 

Charlie is making his color de¬ 
but in “The Goldwyn Follies” at 
the .... Theatre on . . . ., with 
Bergen, the ventriloquist who cre¬ 
ated him and made him famous. 
“The Follies” is filmed in techni¬ 
color and Charlie’s complexion is a 
trifle too ruddy for color photog¬ 
raphy. So the red of his cheeks 
and lips was toned down a bit; but 
beneath the new removable paint 
job, he’s the same old Charlie. 

Woman’s Page Features 
Ballerinas’ Four-Meal-A -Day Diet 

Upsets Figure-Conscious Hollywood 

(Woman’s Page Feature) 

Hollywood is on the verge of a gastronomical revolution— 
and all because of a new diet. 

In a town where figure-conscious stars are wont to starve 
on fruit juices, skimmed milk and vegetable salads, 18 beau¬ 
ties have been ordered on a four-meal-a-day schedule, with a 
six-course dinner as the piece de resistance. To add a crown¬ 
ing touch, a half pound of candy is included as a side order 
___ in this imposing daily ration. 

The to-be-envied beauties are the 

Oil Baths Beauty 

Aid, Says Zorina 

(Woman’s Page Feature) 
The Queen of Sheba, with her 

milk baths, Cleopatra, with her 
honey anointments, and a more re¬ 
cent siren of Broadway renown, 
with her champagne ablutions, all 
could have taken a tip form Zorina, 
petite Norwegian ballerina, cur¬ 
rently appearing at the .... Thea¬ 
tre in Samuel Goldwyn’s techni¬ 
color musical extravaganza, “The 
Goldwyn Follies.” 

Zorina has no truck with milk, 
champagne or honey as bath in¬ 
gredients. They may be exotic, 
but they’re not particularly help¬ 
ful in protecting a beautiful skin 
and the most talented dancing feet 

in all Europe. 
Consequently, Zorina chooses the 

more utilitarian product, oil. It’s 
a very special Egytian oil. When 
the ballerina arrived in Hollywood 
to make her film debut in the Gold¬ 
wyn musical, she brought a large 
supply of it with her. 

Most of it will be used on her 
shapely feet, which, incidently, are 
as beautiful as they are gifted. 
And at least once a week, the 
dancer takes a complete oil bath. 
It’s an old Zorina custom. Appar¬ 
ently it pay dividends. 

“The Goldwyn Follies” is released 
through United Artists. 

ballerinas of George Balanchine’s 
American Ballet, brought to Holly¬ 
wood to appear in Samuel Gold¬ 
wyn’s Technicolor musical, which 
comes to the .... Theatre on 
.with Adolphe Menjou, The 
Ritz Brothers, Zorina, Kenny 
Baker, Helen Jepson, Andrea 
Leeds, Phil Baker, Ella Logan, 
Bobby Clark, Jerome Cowan, the 
Gorgeous Goldwyn Girls and Edgar 
Bergen and Charlie McCarthy. 

Here’s a typical daily menu with 
which a ballerina keeps her weight 
above 100 pounds — the average 
weight of the girls is 103: 

Breakfast: Orange juice, cereal, 
two eggs, with bacon or ham if 
desired; wheat cakes or toast. 

Luncheon: a very light meal ac¬ 
cording to ballet standards—a big 
salad, glass of milk, cake and ice 
cream. 

Dinner: appetizer — caviar pre¬ 
ferred— fruit cocktail, soup, fish, 
steak or chicken, dessert — and 
nothing barred. 

Supper or afternoon tea, optional 
with working schedule—tea, milk, 
sandwiches or cakes, ice cream if 
desired. 

There is, however, another side 
of the picture less enticing to more 
meagerly nourished cinema queens. 
To rate this farm-hand diet, 
Balanchine’s ballerinas must work 
harder than any farm hands. From 
nine to six each day they’re liter¬ 
ally on their toes, exercising and 
dancing. If they didn’t eat heartily 
of weight-building foods, Balan¬ 
chine knows from experience he 
would find a shadow ballet on his 
hands. 

“The Goldwyn Follies” is released 
through United Artists. 

Films Streamline Opera Stars 

Hollywood’s motion pictures have streamlined the grand opera 

divas of today. 

Helen Jepson says so and she qualifies as an authority. Miss Jep¬ 

son is one of the New York Metropolitan Opera Company’s newer 

prima donnas. Slim, svelte, blonde and extremely pleasing to the 

eye, she is a striking contrast to the buxom divas of a few years ago. 

Latest of the grand opera stars to answer the lure of the films. 

Miss Jepson is in Hollywood to make her screen debut in Samuel 

Goldwyn’s Technicolor musical, “The Goldwyn Follies,” now at the 

.... Theatre. Very frankly she says that the prospect of a screen 

career helped to keep her figure conscious. 

“All of the Metropolitan’s younger singers have their eyes turned 

hopefully toward Hollywood today,” Miss Jepson said. “As they 

realize it is necessary to photograph well to have much of a chance 

in pictures, they’re guarding their figures as singers have never done 

in the past. Consequently, I believe our opera stars of the future 

will all be trim and slim.” 

Loss of diva avoirdupois will have no detrimental effect upon 

vocal quality. Miss Jepson believes. 

“I don’t think size and weight have anything to do with the 

voice,” the lyric soprano star said. “True, many of our great singers 

have been heavy. But that is because it is easy for opera singers to 

take on weight. 

“They don’t, as a rule, feel like eating dinner before a perform¬ 

ance. The natural tendency is to enjoy midnight suppers after¬ 

ward, when they are ravenously hungry. Then, too, they must 

spend so much time with their vocal training that it is a pretty 

severe strain on the will power to devote time to proper exercise.” 

Miss Jepson exercises religiously. She does a lot of swimming, 

preferably in the ocean surf, and goes through a daily series of 

exercises recommended by the Hungarian physical culture authority, 

Siposs. She doesn’t diet because she has never found it necessary. 

Incidentally, she admits to being a splendid cook and says she has 

a ravenous appetite. 

“The Goldwyn Follies” is released through United Artists. 

ROMANCERS 

ANDREA LEEDS and KENNY 
BAKER in “The Goldwyn Follies” 

16A—One-Col. Scene 
(Mat .15; Cut .25) 

Menjou Predicts 

Popularity of 

Pastels for Men 

(Woman’s Page Feature) 
Pastel shades for men are to be 

a popular and sartorially sound 
fashion innovation of the near 
future. 

No less a style authority than 
Adolphe Menjou, the cinema’s Beau 
Brummel, makes that prediction 
and makes it without a blush or 
an equivocation. 

Color motion pictures are to 
achieve that roseate revolution, ac¬ 
cording to Monsieur Menjou. Wit¬ 
nessing colorfully but correctly 
garbed men on the screen is going 
to make other members of the sex 
hue and shade conscious. As a re¬ 
sult, they’re going to issue a dec¬ 
laration of independence from 
drab, somber tones, shake off the 
yoke of convention-dictated con¬ 
servatism, and let loose their sup¬ 
pressed desires in a rash of color 
raiment. 

Menjou himself expects to help 
lead that revolution with his Tech¬ 
nicolor wardrobe for Samuel Gold¬ 
wyn’s Technicolor musical “The 
Goldwyn Follies,” now at the .... 
Theatre. He purchased more than 
15 new suits for that produc¬ 
tion, with harmonizing accessories. 
Furthermore, he’s using every 
color shade, including the pastels. 

The screen’s fashion arbiter 
hotly refutes the idea that pastel 
shades for men border in the 
slightest degree upon the effemi¬ 
nate. 

“Would you call George Wash¬ 
ington a sissy because he wore 
plum colored waistcoats?” he de¬ 
manded hotly. “The truth of the 
matter is, men have let women 
steal the fashion play right away 
from them. They’d like to dress 
well and get away from their 
somber funeral garb but they’re 
afraid. Of what, I don’t know. 

“Of course,” Menjou admitted, 
“There will be some pretty horrible 
examples of faulty taste in the 
early color-clothes era. Men will 
have to learn all over again how 
to use color in their wardrobe. 
Technicolor pictures will help to 
teach them.” 

“The Goldwyn Follies” is released 
through United Artists. 
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“GOLDWYN FOLLIES,” MAGNIFICENT MUSICAL, HAS EVERYTHING 

Charlie McCarthy Spruces Up for the Cameras 

Charlie McCarthy gets a shampoo. Bergen 

gives him one frequently to "keep 

termites out of his redwood scalp.” 

No sissy is Charlie McCarthy, but a touch 
of eye-shadow does work wonders with 

one’s appearance! 

Dummy though he is, Charlie 

McCarthy gets as much loving 

care as the Dionne Quintuplets. 

Father, valet, masseur and 

makeup artist to Charlie is 

Edgar Bergen, famed ventrilo¬ 

quist, who makes his film debut 

in Samuel Goldwyn’s Techni¬ 

color musical, "The Goldwyn 

Follies.” Here is Charlie being 

readied for the screen under 

Bergen’s loving care. 

Charlie’s fingers are manicured, 

with a wood file. 

Charlie’s clean but tousled red locks are 

carefully combed. 

Oh-oh! Charlie’s been talking out of turn. 
Bergen puts an out-of-joint jaw back where 
it belongs with a pair of pliers, and Charlie’s 
ready for whatever the camera may do to him! 

3D—Four-Column McCarthy Layout—(Mat .60; Cut 1.00) 

Goldwyn Follies” Great Entertainment Charlie’s Stand-In 

Charlie McCarthy has a 
stand-in to prove he is a top¬ 
flight screen actor. The stand- 

in worked with Charlie dur¬ 
ing the filming of Samuel 
Goldwyn’s technicolor musi¬ 
cal, “The Goldwyn Follies,” 
which is currently at the .... 
Theatre. 

With Ventriloquist Edgar 
Bergen on hand as adviser, 
Charlie personally interviewed 
the large block of applicants 
for the job. His interest was 
finally attracted by an impu¬ 
dent faced redhead. 

“I say, Edgar,” he piped, 
“he does look like me, 
doesn’t he? Not as handsome, 
of course.” 

“Might be a chip off the 
old block,” agreed Bergen. 

“Why, Edgar,” bridled 

Charlie, “that’s an insult to 
my family tree. The bloke 
lacks a lot of having the Mc¬ 

Carthy class. Still, we might 
spruce him up a bit and 
make him do.” 

“Take your time, Charlie,” 
urged Property Man Sammy 
Bricker. “We want you to be 
satisfied.” 

“My dear fellow,” replied 
Charlie, “give him a body 
and I’ll take Red here. After 
all, time is an element. I have 
a picture to make.” 

Full of Stars 

(Prepared Review) 

All the greatest entertainers of 
the stage, the screen, the radio, 
the dance and grand opera put on 
the greatest show the screen has 
ever shown in Samuel Goldwyn’s 
glorious technicolor screen musi¬ 
cal, “The Goldwyn Follies,” which 
had its premiere at the. 
Theatre last night. 

Produced on the most magnifi¬ 
cent scale of any musical in cin¬ 
ema history, this most ambitious 
of all the great Goldwyn’s screen 
ventures does great credit to the 
name it bears. 

Offering a cast headed by Edgar 
Bergen and Charlie McCarthy, 
radio’s No. 1 stars, Adolphe Men- 
jou, The Ritz Brothers, Zorina, 
the beautiful young premiere bal¬ 
lerina of the Ballet Russe, who is 
a splendid actress as well as a 
great dancer; Kenny Baker, Helen 
Jepson, the lovely Metropolitan 
Opera star who makes a brilliant 
film debut; Andrea Leeds, Phil 
Baker, Ella Logan, Bobby Clark, 

The Ritz Brothers 

17A—One Col. Scene 
(Mat .15; Cut .25) 

Jerome Cowan, The American Bal¬ 
let of the Metropolitan Opera and 
the gorgeous Goldwyn Girls, “The 
Goldwyn Follies” is a movie fan’s 
dream, combining every element 
of great entertainment in magnifi¬ 
cent measure. 

Built around a grand yarn about 
Hollywood from the pen of Ben 
Hecht, the musical casts Adolphe 

Full of Laughs 

Menjou as a film producer who 
loses touch with the public taste 
and hires Andrea Leeds as “Miss 
Humanity,” to tell him what the 
great American movie fan wants. 

Love walks in in the person of 
Kenny Baker, the popular radio 
tenor. 

The last, and what sounds like 
the greatest music of the late 
George Gershwin, finds a fitting 
setting in this glorious picture. 
The hit songs include “Love 
Walked In,” “I Was Doing All 
Right,” “I Love To Rhyme,” “Love 
Is Here To Stay” and “Spring 
Again,” the last-named written by 
Vernon Duke who completed 
Gershwin’s unfinished score. The 
lyrics are by Ira Gershwin. 

The breath-takingly beautiful 
ballet numbers which introduce a 
welcome new form of entertain¬ 
ment to the screen, were conceived 
and staged by George Balanchine, 
the impressive sets are the work 
of Richard Day, the costumes by 
Omar Kiam, and the technicolor 
is the most effective the films have 
achieved to date. 

Chances are you’ll never have 
an opportunity to see another film 
like “The Goldiwyn Follies,” so 
don’t miss it! 

Stars of Stage, Screen, 
Opera, Radio Shine in 

Producer’s Greatest 
Effort 

(Prepared Review) 
Never before has filmdom pro¬ 

duced an entertainment feast to 
equal the eye-filling, heart-gladden¬ 
ing, rib-tickling musical extrava¬ 
ganza which Samuel Goldwyn has 
achieved in his great technicolor 
show “The Goldwyn Follies,” 
which had .Theatre 
fans up on their feet and cheering 
in the course of its sensational 
premiere there last night. 

For this most ambitious venture 
of his career, the producer, whose 
name is a synonym for great en¬ 
tertainment, has rounded up the 
greatest stars of stage, screen, 
radio, grand opera and the dance 
world, fitted them into one of Ben 
Hecht’s grandest stories, and added 
the last and greatest music of the 
late George Gershwin. “The Gold¬ 
wyn Follies” more than justifies 
the terrific investment of money, 
time and effort involved and does 
great credit to the name which the 
producer has lent to an entertain¬ 
ment for the first time in his 25 
years of picture-making. The film 
is historical in another sense, in 
that it marks Goldwyn’s swing 
over to color films. 

Wealth of Stars 

From the radio world, Goldwyn 
has recruited Edgar Bergen and 
Charlie McCarthy, Kenny Baker, 
who is already known to screen 
audiences, and the irrepressible 
comic, Phil Baker and his accor¬ 
dion. From the screen come the 
suave Adolphe Menjou, those mad, 
merry Ritz Brothers, who have 
never been funnier, Andrea Leeds, 
the lovely young actress who 
scored so heavily in “Stage Door”; 
and Jerome Cowan. From grand 
opera, he has brought us the 
Metropolitan Opera’s lovely star, 
Helen Jepson, and the talented 
newcomer, Charles Kullmann, both 
of whom make a triumphant 
screen debut. From the world of 
the dance we have the gorgeous 
Zorina, who proves talented as an 
actress as well as a dancer, and 
George Balanchine’s famous Amer¬ 
ican Ballet. From musical comedy 
comes frantically funny Bobby 
Clark, who finds a perfect foil for 
his peculiar brand of madness in 
little Ella Logan. Then, of course, 
there is the usual dazzling aggre¬ 
gation of Georgeous Goldwyn 
Girls, supplemented by a dozen of 
Hollywood’s loveliest and most tal¬ 
ented tap dancers. 

Sumptuous Entertainment 

The story, a mad, romance-filled 
comedy of Hollywood, tells of a 
movie producer, played by Menjou, 
who finds he doesn’t know what 
the public wants. So he hires a 
small town girl, in the person of 
the lovely Miss Leeds, to keep him 
posted and places her on his staff 
as “Miss Humanity.” He falls in 
love with the girl, who in turn 
falls in love with a young tenor 
who runs a hamburger stand. The 
young man, played by the silver¬ 
voiced Kenny Baker, gets his big 
film chance and proves a sensa¬ 
tion. Menjou menaces their ro¬ 
mance for a while, but finally re¬ 
lents and agrees to let young love 
triumph as it should. 

Woven into the story are count¬ 
less unforgettable production num¬ 
bers, including two beautiful bal¬ 
lets, which prove a welcome 
addition to screen entertainment. 

The technicolor is the most suc¬ 
cessful the screen has produced 
thus far and does full credit to 
Omar Kiam’s eye-filling costumes 
and Richard Day’s magnificent 
sets. 

Among the many hit tunes in¬ 
troduced by the film are “Love 
Walked In,” “I Was Doing All 
Right,” “I Love to Rhyme,” “Love 
Is Here To Stay” and “Spring 
Again.” 

All in all, “The Goldwyn Fol¬ 
lies” is the most sumptuous, most 
breath-taking and most magnifi¬ 
cent entertainment the screen has 
produced. The production is re¬ 
leased through United Artists. 
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Helen Jepson, Opera and Radio Star, 
Finds Films Are Hardest Work of All 

SHORTS 
Metropolitan Songbird Makes Screen Debut in 

“Goldwyn Follies” 

THE MAD, MERRY RITZ BROTHERS cavort again in Samuel Goldwym’s 

Technicolor musical extravaganza, “The Goldwyn Follies,” now at the 
.... Theatre. 

8B—Ttvo-Col. Scene (Mat .30; Cut .50) 

You Needn’t Be Crazy to Direct 

Film Musicals—But It Helps! 
(Advance Feature) 

You don’t have to be crazy to direct a screen musical—but 
it helps. 

That’s the conclusion George Marshall came to while wield¬ 
ing the megaphone on Samuel Goldwyn’s Technicolor musical, 
“The Goldwyn Follies,” showing.at the.Theatre. 

“In the first place,” he explains, “a musical is a jumble of 
stars, each a temperamental specialist who has reached pre¬ 
eminence in his or her own field. 

“A director has to realize that 
he can teach Helen Jepson very 
little about singing, and the Ritz 
Brothers, as is well known, must 
do their own stuff without inter¬ 
ference. 

“Similarly, it is impossible to in¬ 
struct Edgar Bergen and Charlie 
McCarthy, Kenny Baker, Phil 
Baker, Bobby Clark, Ella Logan, 
Zorina and The American Ballet 
in their specialties, for a very ob¬ 
vious reason: they know more 
about their work than any direc¬ 
tor. 

“The very futility of glorying in 
the directorial toga with all this 
eminence about me has built an in¬ 
feriority complex within me. With 
straight drama or melodramas a 
director has a straight line to fol¬ 
low and players to mould to pre¬ 
determined patterns of story, 
tempo and mood. 

“But this isn’t so with such a 
production as ‘The Goldwyn Fol¬ 
lies,’ and I want to cite a typical 
example of one day’s work. It is 
a day in which I must contend with 
the Ritz Brothers, Bergen and 
McCarthy, and Miss Jepson and 
Kenny Baker, who do a love duet 
together. 

“Well, I am all set up. The 
Ritzes go through a routine which 
I have seen for the first time. It 
looks good to me. It has made me 
laugh. But Harry says it’s ‘lousy' 
and that the brothers want to do i 
another way. I’m helpless while 
they huddle and rewrite not only 
their lines but their song as well. 

“And so I must ‘shoot’ them until 
these experts are satisfied with 
their work. In the meantime Ber¬ 
gen and McCarthy are waiting im¬ 
patiently. When these two do get 
into action I discover to my dis¬ 
may that Bergen, during a last 
minute inspiration, has changed 
their lines and their meaning com¬ 
pletely. 

“Now I can’t (and wouldn’t) 
argue the point with him. I realize 
that he knows what he is doing, 
even if I don’t. And so I let him 
finish. Then I must tackle the 
problem of the duet, but again 
from the side-lines.” 

Marshall makes the inference 
that after a day such as this—and 
they’re all like this in the produc¬ 
tion of musicals—a director is as 
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crazy as a mixed vegetable salad. 
But after all this induced insanity 
is a lucky thing— 

“It’s nature delaying the tragedy 
of a nervous breakdown,” says 
Marshall. 

Phil Baker Offers 

$250 for Good Gag 

(Current Feature) 
To a radio comedian a good joke 

or gag is worth $250. They won’t 
pay that, of course, but after an 
hour or two’s haranguing they’ll 
settle for $50. 

The market for acceptable gags, 
according to Phil Baker, cur¬ 
rently appearing in Samuel Gold¬ 
wyn’s Technicolor screen musical 
extravaganza, “The Goldwyn Fol¬ 
lies,” at the .... Theatre, is get¬ 
ting poorer by the day. And if the 
situation keeps up most radio 
comics will have to bring out last 
year’s jokes. (Who says they 
don’t already?) 

For years Baker has headlined 
one of the country’s most popular 
chain broadcasts, with as fine a se¬ 
lection of gags as man could de¬ 
vise. He still has enough of them 
saved up for some time to come, 
but like all who live on laughs, he 
is apprehensive for the future. 

He estimates that there are 1200 
gags sprung every week on the 
tolerant radio public. “Some of 
them,” Baker admits, “are good 
(his own, for instance) and some 
are older than the Pleistocene Age 
which gave birth to that ‘which is 
the oldest — the chicken or the 
egg?’ gag.” 

Most of those gags are concocted 
by radio writers and most of the 
boys in the profession are run 
down, pale and sick with fear. 
They’ve gone through Joe Miller’s 
Joke Book several hundred times; 
they’ve perused ancient newspaper 
files and even talked to profes¬ 
sional comedians for inspiration. 

“Now we’ve got to ask the public 
for comedy lines. And for a good 
line I’ll pay $250 in promises, or 
$50 in cash.” 

“The Goldwyn Follies” is re¬ 
leased through United Artists. 

THOSE MEN ARE HERE AGAIN 

For the first time in his more 
than 30 years as an actor, Bobby 
Clark, famed vaudeville and musi¬ 
cal comedy star, discarded his 
painted spectacles for his role as 
one of the stars in Samuel Gold¬ 
wyn’s lavish Technicolor screen 
musical, “The Goldwyn Follies,” 
which comes to the .... Theatre 

n . . . . 
Clark’s “glasses,” with which he 

has been as perpetually identified 
as Harold Lloyd, used to be black 
circles painted around his eyes. But 
because “The Goldwyn Follies” was 
filmed in Technicolor, it was found 
necessary that he wear real horn 
rims. 

Clark is teamed in the picture 
with Ella Logan, and Goldwyn ex¬ 
pects the pair to become one of the 
comedy hit teams of the year. 

“The Goldwyn Follies” is re¬ 
leased through United Artists. 

Phil Baker dieted for three 

months and shed 25 pounds of 
avoirdupois in preparation for a 
film role in Samuel Goldwyn’s Tech¬ 
nicolor screen musical, “The Gold¬ 
wyn Follies,” at the .... Theatre. 
But when he discovered that he was 
to icear an Eskimo outfit for his 
first week’s work, he quit fasting, 
figuring the Eskimo furs and the 
Technicolor lights would take care 
of the iveight problem. 

“The Goldwyn Follies” is re¬ 
leased through United Artists. 

Receiving the treatment ordi¬ 
narily reserved for prima donnas. 
The Ritz Brothers worked in steam- 

heated canal waters and were 
drenched by chill-proof rains dur¬ 
ing the filming of one of their 
comedy routines for Samuel Gold¬ 
wyn’s Technicolor musical extrava¬ 

ganza, “The Goldwyn Follies,” 
which comes to the .... Theatre 

n . . . . 
The routine has a Venetian set¬ 

ting and called for the comedians 
to take repeated duckings in the 
canal waters and to be drenched by 
a studio-manufactured rain. As A1 
Ritz had just recovered from a 
severe cold, the steam heating of 
the water was a precaution to safe¬ 

guard his health. 
“The Goldwyn Follies” is re¬ 

leased through United Artists. 

Trying to keep down the bill for 

Bobby Clark’s cigars added plenty 
of gray hairs to the thatch of 
Irving Sindler, prop man of Sam¬ 
uel Goldwyn’s Technicolor musi¬ 

cal, “The Goldwyn Follies,” at the 
.... Theatre. Clark smokes an 

expensive brand and the bill ran 

up to $30 a day. 

(Current Feature) 

Opera’s a cinch, concert’s a breeze, radio’s a waltz, but 
singing in the movies—whew! 

That was Helen Jepson’s reaction after her first day before 
the motion picture cameras. 

For the first time in her life the golden blonde lyric soprano 
of New York’s Metropolitan Opera Company got up at 5 
o’clock. At 6:30 sharp she was in the makeup department at 
the Samuel Goldwyn studio, being 
readied for her debut appearance 
in the magnificent Technicolor 
screen musical, “The Goldwyn Fol¬ 
lies,” which is currently featured 
at the .... Theatre, with a stellar 
roster including Edgar Bergen and 
Charlie McCarthy, Adolphe Men- 
jou, The Ritz Brothers, Zorina, 
Kenny Baker, Andrea Leeds, Phil 
Baker, Ella Logan, Bobby Clark, 
Jerome Cowan, The American 
Ballet and the Gorgeous Goldwyn 
Girls. 

At 7:15 P. M. she staggered off 
the sound stage, a wearier and a 
wiser diva. 

“I never worked so hard before 
in all my life,” the singer said. “I 
never dreamed anyone worked so 
hard. Hollywood an idler’s para¬ 
dise? Not from what I’ve seen!” 

Miss Jepson spent her first 
cinema day singing selections from 
the opera “La Traviata” with 
Charles Kullmann, another Metro¬ 
politan Opera star. They sang to 
a “playback” record, the actual re¬ 
cording having been made the day 
before in a camera-and-confusion- 
free stage sacred to the singers 
and accompanying musicians. 

It was all very exciting, Miss 
Jepson said. She found herself 
forgetting about the cameras in 
the concentration of matching her 
singing exactly with the recorded 
notes on the playback record, car¬ 
rying out the prescribed action 
and trying to understand what the 
technicians were saying. 

“I needed an interpreter,” she 
declared. “When they got to talk¬ 
ing about ‘broads,’ ‘scoops,’ ‘sun- 
arcs’ and ‘scrims’ I was lost.” 

Miss Jepson had to get up at 5 
o’clock a good many more morn¬ 
ings during the filming of “The 
Goldwyn Follies.” For the picture 
was filmed iri Technicolor and 
Technicolor cameras require a 
very careful and specialized make¬ 
up. Also the diva wore an elab¬ 
orate high coiffure, which took a 
deal of arranging, and gorgeous, 
but far from swiftly donned, 
period gowns. In a word, her edu¬ 
cation in the arduous nature of 
screen work was uncommonly com¬ 
plete. 

“The Goldwyn Follies” is re¬ 
leased through United Artists. 

ROMANCING IN "GOLDWYN FOLLIES' 

YOUNG LOVE TRIUMPHS in “The Goldwyn Follies,” Samuel Goldwyn’s 
Technicolor screen musical at the .... Theatre, as Adolphe Menjou gives 

Andrea Leeds and Kenny Baker his blessing. 

5B—Two-Col. Scene (Mat .30; Cut .50) 

IN FILM DEBUT 

HELEN JEPSON 
13A—One-Col. Star Head 

(Mat .15; Cut .25) 

Scanties, Panties 

In Film Marathon 

men 
lace 
The 

(Advance Feature) 
Callous handed property 

were nonchalantly racing 
scanties past silk panties, 
scanties and panties, along with 
sheer hosiery and other bits of 
feminine lingerie, were fluttering 
daintily from clotheslines. The 
property men were pulling the 
lines to the beat of music. 

“Your nighties jumped a beat 
on my stockings,” a burly red¬ 
headed gent accused a fellow lines¬ 
man. 

“G’wan, get yourself a job in a 
Chinese laundry,” gibed the other. 
“You’re not refined enough for this 
lingerie business.” 

The repartee was cut short by a 
command to get the garments back 
in position. 

“We do it again,” a loud-speaker- 
magnified voice ordered. “Last 
time number three line was late. 
Number four started too soon. Pull 
on your cues.” 

The voice belonged to George 
Balanchine, ballet master of The 
American Ballet. He was conduct¬ 
ing a rehearsal for the Romeo and 
Juliet Ballet of Samuel Goldwyn’s 
Technicolor musical, “The Goldwyn 
Follies,” showing.at the 
.... Theatre, with an entertain¬ 
ment roster headed by Adolphe 
Menjou. The Ritz Brothers, Zorina, 
Kenny Baker, Andrea Leeds, Helen 
Jenson, Phil Baker, Ella Logan, 
Bobby Clark, Jerome Cowan, the 
aforesaid American Ballet, the 
Gorgeous Goldwyn Girls and 
Edgar Bergen and Charlie Mc¬ 
Carthy. And Balanchine was hav¬ 
ing his troubles. 

The lingerie-laden lines stretched 
across a street setting on a big 
theatre stage. On one side of the 
street was a hotel labelled the 
house of Capulet. Directly oppo¬ 
site was the house of Montague. 
Pulchritudinous daughters of the 
two houses leaned from windows 
and went through the motions of 
hauling in their garments. The 
prop men off-stage did the actual 
pulling. 



BIO-BRIEFS OF “THE GOLDWYN FOLLIES*’ STARS- 

Zorina 

Zorina 

Beautiful, blonde, 20 and seeking new dancing worlds to conquer 

. . . Zorina, two years a premier ballerina of the Ballet Russe, the toast 

of London musical stage patrons, a favorite in the capitals of continental 

Europe, makes her screen debut as one of the many 
stars in Samuel Goldwyn’s lavish technicolor musical, 
“The Goldwyn Follies,” which comes to the .... 
Theatre on .... She’s a Norwegian, born in Berlin 
. . . Educated in Norway and trained for her dancing 
career in Paris, London and Venice . . . Did her 
first professional dancing in Oslo, Norway, at 8 . . . 

At 14, Anton Dolin engaged her as his partner . . . 
European critics recognized a brilliant new dancing 
star . . . Toured Scandinavia, Germany and Italy 
with her own ballets . . . Leonide Massine saw her 

.on the London stage in a play called “Ballerina” 
■V?«| and engaged her for the Russian Ballet . . . When 

fgpWI ghe appeared with the Ballet in New York, Goldwyn’s 
|: Ip scouts saw her, but the producer was not able to per- 

: suade her to take a screen role until she scored as 

actress as well as dancer in the London stage produc¬ 
tion of “On Your Toes” . . . Loves American speed 
. . . Has blue eyes, weighs 110 pounds . . . Drawii 
swimming and riding are her hobbies . . . Her ~ 

day is February 1 . . . Believes in numerq||)J§rjiMlf;; 
that marriage and a career don’t mix . . 

Bobby Clark 

Bobby Clark, the volatile comedian who is currently appearing in 

Samuel Goldwyn’s lavish technicolor screen musical “The Goldwyn 

Follies” at the .... Theatre, started his preparations for a trouping 

career as a schoolboy in his native Springfield, Ohio . . . When he 

was in the sixth grade he met Paul McCullough, who was to be his 

comedy partner for many years . . . Clark was taking 
a prep course for Wittenberg College when he got 

a chance to strut his acrobatics at an Elks’ Carnival 
in Delaware, Ohio . . . He never went back to school 
. . . He made his debut with McCullough doing a 
knockabout acrobatic act . . . After touring with a 
Minstrel show, they landed a job in a stock bur¬ 
lesque theatre in Atlanta, for meal tickets to a Greek 
restaurant and permission to sleep in the theatre 
. . . In 1906 they joined Carl Hagenbach’s circus 
. . . Then came a season with Sells-Floto and five 
years with Ringling Brothers . . . From this they 
branched to vaudeville, then to burlesque . . . Their 
first Broadway musical was the Music Box Revue 
of 1921 ... In 1928 they made 68 short films . . . 
Two seasons ago McCullough’s death wrote finis to 
their partnership . . . Clark had to go on alone . . . 

“The Ziegfeld Follies” of 1936 marked his first 
appearance without McCullough . . . After the close 
of the show he was signed for “The Goldwyn 
Follies” ... 

Bobby Clark 

21A—with Logan 
(Mat .15; Cut .25) 

Phil Baker 

The man who introduced the stooge to the entertainment world . . . 

Phil Baker, who, complete with accordion, has his first featured film 

role in “The Goldwyn Follies,” Samuel Goldwyn’s technicolor musical 

extravaganza at the .... Theatre, says his child¬ 

hood ambitions were two . . . First to go on the 

stage . . . Second to own all the mouth organs and 

accordions in Philadelphia . . . While still in his 

early ’teens, he got a job in a violin and accordion 

act . . . Moved to New York and got an audition from 

Ben Bernie, the old maestro . . . Bernie, however, 

was not impressed . . . Until a year later when the 

young chap from Philadelphia was really beginning 

to go places . . . Baker got his first important New 

York break in Ziegfeld’s “Midnight Follies” . . . 

In the interims between stage shows, he toured the 

country in big-time vaudeville . . . Radio claimed 
him and for years he has headlined one of the 

country’s most popular chain broadcasts ... He 
has an amazing collection of accordions . . . Never 
took a lesson in his life . . . 

Phil Baker 

19A—with McCarthy 
(Mat .15; Cut .25) 

Ella Logan 

Star of screen, radio, stage and nightclubs, Ella Logan was a pro¬ 

fessional before she was in her teens . . . Today she’s one of the many 

stars in Samuel Goldwyn’s technicolor screen musical extravaganza, “The 

Goldwyn Follies” which comes to the ... . Theatre on ... . Born Ella 

Allan in Glasgow on March 6, 1913 . . . She began displaying her 

talents as a mime from the time she could toddle 
. . . As a child wonder, she toured Europe under 
the guidance of her mother ... At 15, she was a 
featured singer with Jack Hylton’s band . . . She 

was spotted by theatrical producers while singing 
over the radio, making phonograph records and 
headlining at the Piccadilly hotel . . . Made her 
stage debut in a musical comedy called “Open Your 

Eyes” . . . Returning to the exclusive nightclubs, she 
befcame the rage of fashionable London, and was 
frequently the dancing partner of the Duke of 
Windsor, then Prince of Wales, and the Duke of 
Ketit, then Prince George . . . Five years ago she 

made her American debut in a Broadway musical 
“Calling All Stars” . . . Nightclub and radio engage¬ 
ments followed . . . “Top of the Town” marked 
her Hollywood screen debut . . . “Woman Chases 
Man,” “52nd Street” a>nd now “The Goldwyn 

Follies,” all three released through United Artists, 
followed . . . 

Charlie McCarthy 

19A—with Phil Baker 
(Mat .15; Cut .25) 

Ella Logan 

Edgar Bergen and 
Charlie McCarthy 

Edgar Bergen and Charlie 
McCarthy have come a long way 
together since Bergen had Charlie 
carved into a weird semblance of 
impudent life in a Chicago car¬ 
penter shop 17 years ago . . . Today 
they’re starring in Samuel Gold¬ 
wyn’s technicolor musical extrava¬ 

ganza, “The Goldwyn Follies,” 
which is currently featured at the 

.... Theatre. 
Bergen was 
born in 
Chicago . . . 
When he was 
13 he dis- 
covered that he 
had a voice 
that played 
strange tricks 
. . . He got the 

idea for 
Charlie 
McCarthy 
from an Irish 
newsboy who 
had a stand 
near his school 
. . . He paid a 
wood carver 
$ 3 5 for 

Charlie’s 
head . . . The 

body he made himself . . . Charlie 

helped Bergen work his way 

through Northwestern University by 

appearing with him in vaudeville 

and club shows . . . After gradua¬ 

tion they toured in vaudeville for 

11 years . . . With the death of 

vaudeville, Bergen put Charlie into 

top hat and tails and took him into 

the night clubs . . . They became 

the toast of New York’s smart set 

at the Rainbow Room . . . Then 

came a booking to appear on Rudy 

Vallee’s program and with it in¬ 

stantaneous radio success . . . From 

the air lanes it was just a step to 

films . . . Samuel Goldwyn won out 

over every producer in the screen 

capital and signed them for his 

star-studded “Goldwyn Follies” . . . 

The musical is released through 

United Artists. 

Helen Jepson 

The beautiful, blonde Metro¬ 

politan Opera star, Helen Jepson, 

makes her screen debut in Samuel 

Goldwyn’s technicolor musical, “The 

Goldwyn Follies,” at the .... 

Theatre on ... . She’s typical 

of the new era of streamlined 
opera diva . . . Born in Titus¬ 
ville, Pa. . . . Grew up in Akron, 
Ohio . . . Sang in the choir of the 

Woodland 
Methodist 
Church there 
. . . Upon 
graduation 
from high 
school, took a 
job in a music 
store . . . She 

won a scholar- 
ship at the 

Curtis Institute 
in Philadelphia 
and spent five 

years there, 
winning four 

more scholar¬ 
ships . . . Dur¬ 
ing summer 

vacations, she 
sang in Chau¬ 

tauqua and 
tent shows, 

. . Made her 
operatic debut in 1928 with the 

Philadelphia Civic Orchestra . . . 
Graduated from the Curtis Insti¬ 
tute in 1930 with honors and also 

sang with thi Philadelphia Grand 
Opera Company . . . Was signed to 
sing on Paul Whiteman’s program 
. . . Metropolitan Opera officials 
summoned her for an audition . . . 
A contract was the result and she 
made her debut opposite Lawrence 
Tibbett . . . Today, she ranks as 
one of the Metropolitan’s brightest 
stars ... In “The Goldwyn Follies” 
she sings operatic arias, popular 
songs and also plays an acting role 
. . . The film is released through 
United Artists ... 

Helen Jepson 

22A—with Ritz Bros. 
(Mat .15; Cut .25) 

later in opera 

Adolphe Menjou 

18A—with Zorina 
(Mat .15; Cut .25) 

Adolphe Menjou 

Adolphe Menjou planned each step of his career with mathematical 

accuracy . . . The actor who is currently appearing in Samuel Goldwyn’s 

technicolor musical, “The Goldwyn Follies” at the .... Theatre, gave him¬ 

self a year as a film extra, but the World War broke 

in . . . Joined the Cornell Ambulance Unit as a pri¬ 
vate . . . Emerged a captain three years later . . . Re¬ 
vised his schedule to include a first-hand acquaint¬ 
ance with life . . . Worked, in turn, as a farmhand 
on the Vincent Astor estate, a member of his father’s 

restaurant and hotel business in his native Pittsburgh, 
Pa., and manager of the Philadelphia-American 
Steamship Company ... In 1919, again decided to 
pursue a theatrical career . . . Toured the New 
England circuit with a vaudeville act . . . When it 
folded went to New York and two days later was 
working as a dress extra at Vitagraph studios . . . 
Then the movie scene switched to Hollywood and 
Menjou went with it . . . His smart appearance won 
him plenty of extra work . . . Six 8175 suits, pur¬ 
chased on credit, took him out of the extra ranks 
. . . He won the male lead in Charlie Chaplin’s 
production “A Woman of Paris,” and his rise to 
stardom was rapid . . . His most important pictures 
include “The Front Page,” “Morocco,” “A Farewell 
to Arms,” “The Mighty Barnum,” “Cafe Metropole,” 
“Sing, Baby, Sing,” “One in a Million” and “The 
Goldwyn Follies” . . . 

Andrea Leeds 

Got where she is by knowing what she wanted and going after it . . . 

The beautiful Andrea Leeds, who appears in Samuel Goldwyn’s lavish tech¬ 

nicolor musical, “The Goldwyn Follies,” at the .... Theatre on . . . ., 

first attracted attention by refusing to play the 

“heavy” in “Woman Chases Man” . . . She did, 

however, want to play the role of Kay in “Stage 

Door” ... So she went out and got it, with sensa¬ 

tional results . . . Andrea was born in Butte, Mon¬ 

tana, the daughter of am American mining engineer 

whose interests were in Mexico . . . She lived in the 
Southern Republic through most of her girlhood . . . 
She went to U. C. L. A. with a writing career in 
mind . . . But Hollywood wouldn’t hire her as a 
writer . . . Howard Hawks, the director, happened 

to see a college film in which she appeared and the 
result was a movie contract with Goldwyn . . . She 
made her debut in “Come and Get It” . . . The 

Andrea Leeds lovely Andrea is 5 feet 4, weighs 112 pounds and 

20A—with Kenny Baker has brown hair and brown eyes . . . She’s definitely 
(Mat .15; Cut .25) stardom-bound! 

Kenny Baker 

Home town boy makes good . . . Well, almost home town . . . Kenny 

Baker, the silver-voiced songbird of the air, who appears in Samuel 

Goldwyn’s technicolor musical, “The Goldwyn Follies,” showing at the 

. . . . Theatre . . . ., was born in Monrovia, 20 miles east of Hollywood 

. . . While in high school, he discovered he had a good singing voice, 

with an exceptionally wide range . . . Worked during 

his summer vacations to pay for vocal lessons . . . 

In 1930, he entered the national Atwater-Kcnt radio 

audition . . . He didn’t win but defeat made him 

work all the harder . . . He withdrew from Long 

Beach Junior College to concentrate on his singing 

career . . . He got his first professional job with a 

Long Beach radio station on a 15-minute sustaining 
program . . . Other jobs turned up, including con¬ 
siderable work as a “background singer” in pictures 
. . . Then he won Eddy Duchin’s Texaco radio con¬ 
test and got his first national radio program, with 
Texaco . . . He also won a job singing at Los Angeles 
Ambassador Hotel’s famed Cocoanut Grove . . . He 
met Mervyn Leroy, the film director, who gave him 
a screen contract . . . He was also signed for Jack 
Benny’s Jello Hour . . . And has won great popularity 
in both mediums . . . 

Kenny Baker 
20A—with Leeds 

(Mat .15; Cut .25) 

The Ritz Brothers 

The Ritz Brothers—AI, Harry and Jim—who cavort in technicolor in 

Samuel Goldwyn’s musical, “The Goldwyn Follies” at the .... Theatre 

on . . . ., hail from Newark, N. J. . . . They take after their dad, they 

claim . . . He was always clowning . . . He wanted 

them to be actors and taught them how to dance 

and act . . . They put on their first act on the 
basketball team of the Brooklyn, N. Y. high school 
they attended . . . Professionally, they made their 
debut in a Coney Island eatery, where a guy by the 
name of Jimmy Durante played the piano . . . They 
were launched on the “big time” by Earl Carroll, 
who featured them in two shows . . . They became 
vaudeville favorites and got louder and funnier as 
time went on . . . Pictures finally claimed them and 
they went over with a bang in “Sing, Baby, Sing,” 
followed by “One in a Million,” “On the Avenue,” 

“You Can’t Have Everything,” “Life Begins in Col¬ 
lege,” their first starring vehicle, and now in “The 

Goldwyn Follies,” in which they are members of a 
star-studded cast including Adolphe Menjou, Zorina, 
Kenny Baker, Helen Jepson, Andrea Leeds, Phil 
Baker, Ella Logan, Bobby Clark, Jerome Cowan, 

The American Ballet, The Gorgeous Goldwyn Girls 
and Edgar Bergen and Charlie McCarthy. “The 

Goldwyn Follies” is released through United Artists. 
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COLOHTONE SLIDE 

You’ll give that special note of distinction and individualized showman¬ 
ship to your showing of "The Goldwyn Follies” by prefacing it with this 

gaily colored, attractively designed colortone slide. The vivid art and mul¬ 
tiple colors express perfectly the festive flavor of this Technicolor extrava¬ 
ganza. Order slide as No. 1434. Prices: 4 x 5—Colored Positive Only $2.00 
(Set, Positive and Negative, $3.00); 3V2 x 4—Colored Positive Only—$1.50 

(Set, Positive and Negative, $2.25). 

NATIONAL STUDIOS, INC. 

226 West 56th Street 

New York, N. Y. 

BANNERS 
Tell the world about the smash entertain¬ 

ment hit at your theatre by making full use 
of the banners, flags, valances, pennants, etc., 

available to you on a special economy rental 
plan. For full information address: 

MORRIS LIBERMAN 

320 West 46th Street 

New York, N. Y. 

1630 W. Washington Blvd. 

Los Angeles, Calif. 

1018 S. Wabash Ave. 

Chicago, Ill. 

Samu«l Goldwyn Presents.mw™ 

'THE mtmii FOLLIES' 
ADOLPHE MENJOU • MTZ BROTHER* 

I (Samiu.fi GoWa/yn PrtJtmts 

' ^GOLDWYN 
-POLLIES" 

ADOLPHE MENJOU 
Hu RITZ BROTHERS 

COLOR DEHALD 
Gags, gaiety, and gaga comedians—lovely girls, 

lively music and beautiful dancing—that’s what 

"The Goldwyn Follies” is made of, and that’s 
what your vividly colored, oversize herald sells to 

the hilt! You’ll want sufficient quantities of this 
herald to insure intensive coverage throughout your 
community — to bring the good news of "The 

Goldwyn Follies” right to the doorstep of every 
potential customer in town! Make use of the ample 
space for co-operative dealer’s copy—use every re¬ 

source your town affords to get your heralds all 

around with their sock show-selling message. Price, 
$3.50 per M. Inquire at your Exchange for 

quantity prices. 
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AS exceptional as the entertainment values of the show they advertise are the 

U. A. posters on "The Goldwyn Follies/' They have the color and the style that 

shout "something different, something new, something swell1/' The big type 

posters belong on every billboard in town. The illustration posters are crammed 

with cut-out material for front and lobby. An illustrated twenty-four sheet is offered 

as alternative. It is shown in the book. 

V 

UNITED ARTISTS CORP. kindly ship C.O.D. the following: 

“THE GOLDWYN FOLLIES” RENTAL ITEMS 
The advertising material listed hereon is copyrighted and Is not sold, but is leased only tor the period of 
the license granted for the exhibition at the below theatre of the respective photoplays .dent.fied in 

such material and for use only in conjunction with such exhibition thereat. 

TITLE: PLAYDATE: 

QUAN¬ 
TITY ITEM 

QUAN¬ 
TITY ITEM 

One Sheets 22 x 28 Lobbies (Set of 2) 

Three Sheets 14 x 36 Inserts 

Six Sheets 8x10 Black and White Stills 

11 x 1A—Lobbies (Set of 8) 8x10 Color-Glos Stills 

NON-RENTAL ITEMS 

Twenty-four Sheets Heralds 

Slides Window Cards 

LIST YOUR MATS HERE: 

LIST NOVELTIES OR MISCELLANEOUS ITEMS HERE: 

THEATRE: CITY: STATE: 

FULL CREDIT 
IF RETURNED IN GOOD 

CONDITION SIGNATURE: 

Copyright MCMXXXVII, by United Artists Corp., New York, N. Y. 
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Zorina, 

dancing glamor girl 
Adolphe Menjou as the 

heartless producer 

High stepping girls and 

flashing swords 

U he Aristocrat of Fun Shows...the tops in 

every field of entertainment . . . from the 

radio and the screen, the stage and the 

opera...star^for "The Show Tjjj^af Has Every¬ 

thing"— as a background for Ben Hecht’s 

Crashing Hollywood is 

easy for the Ritz Brothers 

whirlwind romance of an American Girl’s 

* adventures irftf oily wood— 

and her idea of a grand 

time—presented by Samuel 

jJB|| Goldwyn as the climax 

of his twenty-fifth year of 

B| quality picture production. 

The golden voice of 

Helen Jepson rises 
Kenny Baker and Andrea 

Leeds romance to Gershwin 

Droll Phil Baker without 

his accordion 
Directed by GEORGE MARSHALL 

RELEASED THRU UNITED ARTISTS 

From the Screen 
Suave ADOLPHE MENJOU, promising young ANDREA 

LEEDS, and the mad nonsense of the RITZ BROTHERS. 

From the Ballet 
the outstanding loveliness and magnificent perform¬ 

ances of the thrilling AMERICAN BALLET. 

Ella Logan and Bobby 

Clark, some fun! 
‘Charlie McCarthy’s’ 

favorite pretties From the Radio From the Opera 
Golden-voiced HELEN JEPSON and the sensational 

new tenor, CHARLES KULLMAN. 

EDGAR BERGEN and the man of the year, "CHARLIE 

McCARTHY”, KENNY BAKER, silver-toned troubadour, 

and droll PHIL BAKER with his accordion. 

From the pen of 
BEN HECHT comes the funniest and most moving of his 

Hollywood stories,. .from GEORGE and IRA GERSH¬ 

WIN a glorious score and perhaps the greatest of 

their song hits. 

From the Stage 
ZORINA, doubly distinguished as actress and most 

beautiful of dancers, and downing BOBBY CLARK and 

ELLA LOGAN. Kenny Baker and 

Miss Jepson sing 
Zorina charms the 

Casanova of theair 

'Charlie McCarthy” tells 

Bergen a love secret 
The Ballet is the newest 

wonder of Technicolor 

Ad No. 42E—Five Col. x 203 Lines 

(Mat .75) 



Helen Jepson 

beautiful Met¬ 

ropolitan star 

enchants pro¬ 

ducer Adolphe 

Meniou and 

Leeds. 

Love finds a way 

in Hollywood 

with KennyBaker 

crooning Gersh¬ 

win songs to 

GOLDWYN 
FOLLIES 
with ADOLPHE MENJOU 
THE RITZ BROTHERS 
ZORINA - KENIW BAKER , * 
ANDREA LEEDSHELEN JEPSON 
PHIL BAKER • ELLA LOGAN 
BOBBY CLARKJEROME COWAN 
THE AMERICAN BALLET 

and introducing the comedy sensation of the world ^ 

EDGAR BERGEN & 
“CHARLIE MCCARTHY” 
Directed by GEORGE MARSHALL • Released thru United Artist* 

in lEiHnuoioR / 

"Don’t mind me...but... 
IT’S THE BIGGEST SHOW SAMUEL GOLDWYIM 

EVER PRODUCED.. . of course, they say I steal the show... 

it has everything... stars from everywhere in Ben Hecht’s wildest 

romance of Hollywood. .. it’s New Year’s Eve and the Circus in 

one . . . and gorgeously beautiful, including me, of course . . 

Knotty man of the year, 

“Charlie McCarthy”, 

makes his debut with 

Zorina and the thrill¬ 

ing American Ballet. 

Ad No. 45D—Four Col. x 164 Lines 

(Mat .60) 

“‘Charlie,’ you’re the hit 

of the century! A great big 

fun show, Gershwin songs 

and Ben Hecht’s wildest 

romance —ah, ‘Charlie’!” 

IN GLORIOUS TECHNICOLOR 

Songs by GEORGE & IRA GERSHWIN 
Directed by GEORGE MARSHALL 
Released thru UNITED ARTISTS 

THE GREATEST CAST 
EVER ASSEMBLED 

PresentedbySAMUELGOLDWYNwith 

ADOLPHE MENJOU • THE 

RITZ BROTHERS . ZORINA 

KENNY BAKER • ANDREA 

LEEDS • HELEN JEPSON 

PHIL BAKER • ELLA 

LOGAN • BOBBY CLARK 

THE AMERICAN BALLET 

and introducing the comedy 
sensation of the world 

EDGAR BERGEN & 

charlie McCarthy 

Hit5! onq 

LOVE IS HERE TO STAY 
"LOVE WALKED IN" 

IWAS DOING ALL RIGHT 
"SPRING AGAIN" 

"I LOVE TO RHYME" 
"PUSSY, PUSSY" 

THEATRE 

Ad No. 61B—Two Col. x 203 Lines 

(Mat .30) 



HERE 
COMES 
CHARLIE 
The man of the 

year in THE HIT 

OF THE CENTURY 

...the show that 

has everything 

SOLDWYN 
FOLLIES 
IN TECHNICOLOR 

l 0.5 DICKER 

is * r ii 
Ui-A \ogan 

CHABUE_MccARTHY 

“rKroiMH*'" 
6EO'GiS^- 

united artists 

• * THEATRE 

Ad No. 73A—One Col. x 150 Lines 

(Mat .15) 

THE WORLD'S WONDER SHOW 
... everything to delight the heart of An American 

Girl who came to Hollywood... love and laughter in 

Ben Hecht’s wildest romance... a sunburst of glorious 

song...whirlwind dancing...A GREAT FUN SHOW 

with the greatest parade of stars ever assembledl 

WITH 

ADOLPHE MENJOU 

THE RITZ BROTHERS 

is ZORINA 
KENNY BAKER 

ANDREA LEEDS 

HELEN JEPSON 
PHIL BAKER 

ELLA LOGAN*BOBBY CLARK 

THE AMERICAN BALLET 
and introducing the comedy sensation of the world 

EDGAR BERGEN and 

“Charlie McCarthy” 
Directed by GEORGE MARSHALL 

Music by GEORGE & IRA GERSHWIN 

RELEASED THRU UNITED ARTISTS 

THEATRE 

Ad No. 53D—Four Col. x 138 Lines 

(Mat .60) 

f 

THE ARISTOCRAT OF FUN SH&WS 

. . . as An American Girl has the 

grandest time of her life in Holly¬ 

wood .. .with a score of stars. 

A 

iV 
☆ 

• W&sS* CM* 
pW'l®ogan 
t'-LaVC\AR* 

SS&co*''" 

I"''0*100". »he ^0,'d . 

"TTToRGt — 

THEATRE 

Ad No. 62B—Two Col. x 100 Lines 

(Mat .30) 

Ad No. 63 B—Two-Col. j 

(Mat .30) 

76 Lines 
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VOU'UE EVER HAD 111 VOUR LIFE/ 
m seeing stars... I am a star... in the biggest 

galaxy ever gathered for a single show — 

Samuel Goldwyn picked the tops in every field 

of entertainment. .. and Ben Hecht wrote them 

into the wildest romance of Hollywood... believe 

me, it has everything, including me, of course!^ 

THEATRE 

with ADOLPHE MENJOU 
THE RITZ BROTHERS 

ZORINA 
KENNY BAKER 
AftDREA LEEDS 
HELEN JEPSCN 

?HIL BAKER 
ELLA LOGAN 

BOBBY CLARK 
JEROME COWAN 

THE AMERICAN BALLET 
and introducing the comedy sensation of the world 

EDGAR BERGEN & 
charlie McCarthy* 

Directed by GEORGE MARSHALL 

Music by GEORGE & IRA GERSHWIN 
RELEASED THRU UNITED ARTISTS 

* 

☆ 

* 
£ 

* 

1 

* 
1 

* 

* 

Ad No. 43E—Five Col. x 197 Lines 

(Mat .75) 

the new song hits 

by GEORGE and 

IRA GERSHWIN 

OF FUN SHOWS 

Presented by SAMUEL GOLDWYN 

with ADOLPHE MENJOU • THE RITZ 

BROTHERS - ZORINA • KENNY BAKER 

ANDREA LEEDS • HELEN JEPSON 

PHIL BAKER • ELLA LOGAN 

BOBBY CLARK • JEROME COWAN 

THE AMERICAN BALLET 

and the comedy sensation of the world 

EDGAR BERGEN & 

"Charlie McCarthy" 

story by Ben Hecht • Directed by George Marshall 

RELEASED THRU UNITED ARTISTS 

Ad No. 59C—Three Col. x 76 Lines 

(Mat .45) 
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TfiHE ARISTOCRAT OF FUV SHOTAS 

HE ©omwin 
KHIIBN 

Conceived on a scale more lavish, more opulent, more 

magnificent than anything the screen has ever known, 

with a parade of stars and talent that staggers the imagi¬ 

nation, Samuel Goldwyn will present the first entertain¬ 

ment in his twenty-five years of quality picture-making 

to carry his name—"THE GOLDWYN FOLLIES” 
—at the United Artists Theatre on Tuesday. 

"THE GOLDWYN FOLLIES” does more than main¬ 

tain the Goldwyn tradition of entertainment. It is the 

culmination of twenty-five years of search through every 

field of entertainment for outstanding talent and genius. 

Gathering together those things which have stood out 

as the best of their kind, Mr. Goldwyn fitted them into 

one of Ben Hecht’s maddest romances of Hollywood. 

George Gershwin wrote his most brilliant score, 

and perhaps the greatest of his song hits for 

"THE GOLDWYN FOLLIES” and it became, in the glory 

of perfected Technicolor, the most beautiful as well as 

"the biggest show on earth.” 

From the screen Mr. Goldwyn secured suave Adolphe 

Menjou as the producer, and rising young Andrea Leeds 

as the girl who knew what she wanted. Into the touch¬ 

ing, moving story of their fives he gathered his players 

and cast. From the radio, Edgar Bergen and the man 

of the year, “Charlie McCarthy;” Kenny Baker, Jack 

Benny’s silver-toned troubadour, and droll Phil Baker with 

his accordion. From the opera, lovely Helen Jepson, and 

the sensational newcomer, Charles Kullman. Hollywood 

contributed the Ritz Brothers’ mad nonsense and the 

clowning of Ella Logan. From the stage, Zorina, doubly 

distinguished as actress and most beautiful of dancers, 

and the magnificently thrilling American Ballet; dizzy, 

goggle-eyed Bobby Cl ark... these, and a hundred more, 

Mr. Goldwyn presents to you in what will always be re¬ 

membered asTIIE INCOMPARABLE GOLDWYN FOLLIES. 

UNITED ARTISTS THEATRE-TUESDAY 

’OMct/k // 

£6€ 
An American girl—it might have been you 

—picks her idea of a grand time as she is 

swept headlong in a thrilling romance of 

Hollywood—by Ben Hecht at his funniest. 

The biggest musical comedy ever produced 

— stamped with the unmistakable "Samuel 

Goldwyn Touch” that marks and makes 

the screen’s most memorable moments... 

Ad No. 44D—Four Col. x 

(Mat .60) 

This unusual type of ad is only 

suggested for use in such situ¬ 

ations where the exhibitor feels 

it would have a delicate appeal 

to his class of patrons. 

Ad No. 54C—Three Col. x 154 Lines 

(Mat .45) 



THE WORLD'S GREATEST SHOW... 
its fun and beauty from OUT FRONT and 

its heart-throbs and drama from BEHIND THE SCENES 

Samuel Goldwyn has gathered together the tops in every 

field of entertainment to create in one big FUN SHOW the 

real romance of Hollywood from Ben Hecht's exciting story. 

ADOLPHE MENJOU • THE RITZ BROTHERS • ZORINA 

KENNY BAKER • ANDREA LEEDS • HELEN JEPSON 

PHIL BAKER • ELLA LOGAN • BOBBY CLARK 

JEROME COWAN • THE AMERICAN BALLET 

And introducing the comedy sensation of the world 

EDGAR BERGEN and "CHARLIE McCARTHY” 

Directed by George Marshall Music by George and Ira Gershwin 

RELEASED THRU UNITED ARTISTS 

Ad No. 40F—Six Col. x 139 Lines 

(Mat .90) 

• \ * 

"CHARLIE McCarthy" the irresis¬ 

tible man of the year, clowns and 

romances his way through the 

funniest, the most tuneful and the 

BIGGEST SHOW HOLLYWOOD 

EVER PRODUCED 

Released thru UNITED ARTISTS 

f 

Ad No. 56C—Three Col. x 127 Lines 

(Mat .45) 

# # 

Ad No. 70B—Two Col. x 51 Lines 

(Mat .30) 



«re My-My - My --- 

"CHARLIE McCARTHY," the irresistible man of the year, clowns 

and romances his way through the funniest, the most tuneful and 

THE BIGGEST MUSICAL COMEDY HOLLYWOOD EVER PRODUCED 

mint 
with ADOLPHE MENJOU • THE RITZ BROTHERS • ZORINA 
KENNY BAKER • ANDREA LEEDS • HELEN JEPSON • PHIL BAKER 
ELLA LOGAN • BOBBY CLARK • JEROME COWAN • THE AMERICAN BALLET 

and introducing the comedy sensation of the world 

EDGAR BERGEN and “CHARLIE McCARTHY” 
Directed by George Marshall • Released thru United Artists 

IN GLORIOUS 

THEATRE 

Ad No. 46D—Four Col. x 194 Lines 

(Mat .60) 

FOLLIES 
IN TECHNICOLOR 

with 

ADOLPHE MENJOU 
THE RITZ BROTHERS 
ZORINA-KENNY BAKER 
ANDREA LEEDS 
HELEN JEPSON 
PHIL _B AKER 
EDGAR BERGEN &' 
CHARLEYJWcCARTHY’ 

GERSHWIN SONGS 
Directed by George MARSHALL 
Released thru UNITED ARTISTS 

THEATRE 

Ad No. 75A—One Col. x 74 Lines 

(Mat .15) 

* EDGAR BERGEN & “CHARLIE MCCARTHY” * HELEH JEPSON * 

THE WORLD’S BIGGESTSHOW/ 

' ewHT I 
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/SOLDWYN 
Samuel Goldwyn has gathered together the tops in every 

field of entertainment to create in one big FUN SHOW the 

real romance of Hollywood from Ben Hecht’s exciting story. 

ADOLPHE MENJOU • RITZ BROTHERS • ZORINA 
KENNY BAKER • ANDREA LEEDS HELEN JEPSON 
PHIL BAKER • ELLA LOGAN • BOBBY CLARK 
JEROME COWAN THE AMERICAN BALLET 

And introducing the comedy sensation of the world 

EDGAR BERGEN & "CHARLIE McCARTHY" 
Directed by GEORGE MARSHALL 

Music by GEORGE and IRA GERSHWIN 
RELEASED THRU UNITED ARTISTS 

'CHARLIE, THINK OF IT, 

YOU’RE MAKING 

HISTORY IN 

ENTERTAINMENT" 

t 

"ANDREA, YOU LET MENJOU AND 

KENNY BAKER AND HELEN JEPSON 

...AH, YES, THAT ZORINA AND THE 

CRAZY RITZ BROTHERS MAKE HIS¬ 

TORY...THEY DON’T KNOW ANY 

BETTER. LET’S US MAKE...MY, 

MY, ANDREA, COME CLOSER..." 

FOLLIES 

Ad No. 47D—Four Col. x 183 Lines 

(Mat .60) 

UR£M£4£ 
An American girl—it might have been you 

—picks her idea of a grand time as she is 

swept headlong in a thrilling romance of 

Hollywood—by Ben Hecht at his funniest. 

The biggest musical comedy ever produced 

— stamped with the unmistakable "Samuel 

Goldwyn Touch” that marks and makes 

the screen’s most memorable moments ... 

Ad No. 55C—Three Col. x 136 Lines 

(Mat .45) 

/ # 

Ad No. 60C—Three Col. x 52 Lines 

(Mat .45) 



THE WORLD’S GREATEST SHOW, 
Stars from every field of entertainment 

^ ‘\* V* ^ Presented by 

\ “ SAMUEL GOLDWYN with 

ADOLPHE MENJOU • RITZ BROTHERS 
ZORINA • KENNY BAKER • ANDREA 
LEEDS • HELEN JEPSON • PHIL BAKER 
BOBBY CLARK • AMERICAN BALLET 

and EDGAR BERGEN & “CHARLIE MCCARTHY” 

Ad No. 58C—Three Col. x 102 Lines 

(Mai .45) 

•3 m 

THE GREATEST SHOW 
IN THE WORLD 

1 GLORIOUS TECHNICOLOR 

The Show that has Everything—the greatest stars of radio, 

of the screen, of the stage and the opera in a gala FUN 

SHOW—from Ben Hecht’s wild romance of Hollywood. 

GOLDWYN 
FOLLIES 

Sony* 

“LOVE IS HERE 
TO STAY" 

“LOVE WALKED IN" 

“I WAS DOING 
ALL RIGHT" 

“SPRING AGAIN" 

"I LOVE TO RHYME” 

“PUSSY, PUSSY” 

Presented by SAMUEL GOLDWYN with 

ADOLPHE MENJOU • THE RITZ BROTHERS • ZORINA • KENNY 

BAKER • ANDREA LEEDS • HELEN JEPSON . PHIL BAKER 

ELLA LOGAN • BOBBY CLARK • JEROME COWAN • THE 

AMERICAN BALLET and introducing the comedy sensation 

of the world, EDGAR BERGEN & "CHARLIE MCCARTHY" 

Songs by GEORGE and IRA GERSHWIN 

J Directed by George Marshall • Released thru United Artists 

Ad No. 51D—Four Col. x 164 Lines 

(Mat .60) 

Also in Five Col. size x 205 Lines No. 41E 

(Mat .75) 

Ad No. 57C—Three Col. x I 14 Lines 

(Mat .45) 



IT’S THE HIT OF THE CENTURY! 
Ben Hecht wrote the mad romance of Hollywood for which Samuel 

Goldwyn gathered the biggest parade of personaljjps ever assem¬ 

bled for a screen carnival of song and dance . . . stars from every 

field of entertainment in a royal show that climaxes the pioneer 

producer’s quarter century of devotion to the idea finer pictures. 

“Charlie McCarthy” claims, “They build 
a show around me . . . how Zorina and 
those American Ballet girls set me off” 

Suave Adolphe Men jou as the producer 
who wanted to find the heart of 

Helen Jepson 
Metropolitan Opera sings to Charles 

Kullman, sensational new tenor 

The dulcet troubadouring of Kenny 
Baker and the big blue eyes of Andrea 

Leeds—hey! “Charlie”! 

The Ritz Brothers tell Producer Men- 
jou about their animal act as they 
crash the studio 

goldwyn 

The producer finds his heart and 
loses his girl . . . and a dozen 
stars help young love to find a way 

AD°1phe 

SSf!K " 
THe am 

ected by Qeor 

's,rs 

fion of ,l 
re M *he »orl 

f H'CARTHY' 

a** 

ba/c« : 

RK • J£R 
'CAN 

com^y 
<■"« "CHAR, 

)r9e Marshoii . , , 

byC'°'9*a„!?“*'" 

Gt°Rlo UF_°G,,rshwm 

entertainment 

TEc«*Ui 

: GOLDWYN TOUCH 
Hollywood’s master showman 

rvises every detail 
is most ambitious 

Ad No. 52D—Four Col. x 156 Lines 

(Mat .60) 

Ad No. 71 B—Two Col. x 40 Lines 

(Mat .30) 

Ad No. 72B—Two Col. x 29 Lines 

(Mat .30) 

Ad No. 49D—Four Col. x 172 Lines 

(Mat .60) 
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with ADOLPHE MENJOU 

HELEN JEPSON . PHIL BAKER 

mm mm 
THE RITZ BROTHERS . ZORINA . KENNY BAKER . ANDREA LEEDS 

. ELLA LOGAN . BOBBY CLARK . JEROME COWAN . THE AMERICAN BALLET 

and introducing the comedy sensation of the world EDGAR BERGEN and "CHARLIE McCARTHY" • Directed by George Marshall 

• % 

Ttom tka Sctaan 

Suave ADOLPHE MENJOU, 

promising young ANDREA 

LEEDS, and the mad non¬ 

sense of the RITZ BROTHERS 

*Ttom tka }Q.adio 

EDGAR BERGEN and 

"Charlie McCarthy"; 

KENNY BAKER, silver-toned 

troubadour, and droll PHIL 

BAKER with his accordion. 

*Ttom tka ^taya 

ZORINA, doubly distin¬ 

guished as actress and 

most beautiful of dancers, 

and clowning BOBBY CLARK 

and ELLA LOGAN. 

*7tom tka (ypata 

olden-voiced HELEN 

JEPSON and the sensa¬ 

tional new tenor, CHARLES 

KULLMAN. 

*Ttom tka fl&llat 

the outstanding loveliness 

and magnificent perform¬ 

ances of the thrilling AMER¬ 

ICAN BALLET. 

*Ttom tka pan of 

BEN HECHT comes the fun¬ 

niest and most moving of 

his Hollywood stories ... 

0from GEORGE and IRA 

GERSHWIN a glorious 

score and perhaps the 

greatest of their song hits. 

Released thru 

W UNITED ARTISTS 

"Charlie McCarthy"— 

Man of the year—says: 

“I may be a dummy, but I know a good 

date when I see one...and I can tell you 

anyone you take to THE GOLDWYN 

FOLLIES won’t forget it, or you, for a 

long time... it’s the greatest parade of 

personalities in the biggest show ever 

to come out of Hollywood... and Ben 

Hecht’s story... honest, it got me all 

excited... as for Gershwin’s music, why 

the score is simply studded with song 

hits!... of course, I steal the show... 

Jmt it’s GORGEO^!” 

IN THE FULL GLORY OF 

^ 

Ad No. 50D—Four Col. x 

(Mat .60) 

i TECHNICOLOR 

Lrifei 

I RMERICMt BALLET | 

1 MCCARTHY 

Ad No. 74A—One Col. x 99 Lines 

(Mat .15) 

One Col. x 15 Lines 

GOLDWYN 
mum 

One Col. x 14 Lines 

Special — Three ads on 

I-Col. Mat No. 78A 

(Price .15) 

GOLDWYN 
FOLLIES 

ADOLPHE MENJOU 
THE RITZ BROTHERS 
ZORINA - KENNY BAKER 
vcharlie McCarthy.- 
GERSHWIN SONGS 

IN TECHNICOLOR 

Ad No. 75A—One Col. x 50 Lines 

(Mat .15) 

Ad No. 76A—One Col. x 40 Lines 

(Mat .15) 
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"NOW. Bors . . . BE REASONABLE/ ANYBODY KNOWS THAT, IF 

I LET THE RITZ BROTHERS APPEAR JN THE SAME PICTURE 

THAT I'M IN... IT WOULD BE JUST TOO MUCH HILARIOUS 

COMEDY FOR EVEN THE GOLDWYN FOLLIES!' IT'S 

QUITE IMPOSSIBLE ... OH. QUITE! ... WHAT? YOU SAY 

MR. COLDWYN HAS ALREADY HIRED YOU ? . . . OH. WELL. 

THAT'S QUITE ANOTHER STORY! OH. YES. INDEED!" 

Ad No. 67B—Two Col. x 65 Lines 

(Mat .30) 

'FOLKS. THIS IS ADOLPHE MENJOU. MAYBE I'M NOT AS SOPHIS¬ 

TICATED AS HE IS- BUT HE WISHES HE HAD ANDREA LEEDS 

EATING OUT OF HIS HAND THE ,WAY I HAVE! OH. MV!... 

ADOLPHE PLAYS THE MOTION PICTURE PRODUCER IN 

THE GOLDWYN FOLLIES' WHO DISCOVERS SO-O-O MANY 

SUPERB STARS-AND NATURALLY. I'M DISCOVERY NO. I...THANK 

YOU. ADOLPHE - I'LL BE GLAD TO DISCOVER YOU SOME TIME!" 

Ad No. 69B—Two Col. x 64 Lines 

(Mat .30) 

"NOW I ASK YOU-WHAT HAS KENNY BAKER GOT THAT I AIN'T 

GOT?...ANDREA LEEDS SAYS HE'S TOO HANDSOME FOR WORDS. 

I'D TELL HER THE WORDS-BUT BERGEN SAYS 'NIX'!... OUTSIDE 

OF ME. KENNY'S THE HERO OF THE GOLDWYN FOLLIES' 
WHO RISES FROM SELLING HAM ON ROLLS TO PLAYING HAMS 

IN REELS...OUCH!...BUT ALL JOKES TO ONE SIDE-STEP ASIDE. 

BERGEN-HE'LL WOW YOU WITH THOSE NEW GERSHWIN SONGS!" 

Ad No. 68B—Two Col. x 63 Lines 

(Mat .30) 

"WHEN I HEARD THAT BEAUTIFUL. BLONDE HELEN JEPSON AND 

CHARLES KULLMAN OF THE METROPOLITAN WERE GOING TO 

SING TOGETHER IN THE GOLDWYN FOLLIES'. I SAYS TO 

MR. GOLDWYN, I SAYS. HOW ABOUT MAKING IT A TRIO. MR. 

GOLDWYN? MY BRILLIANT BARITONE WILL BE A SENSATION! 

WOULD YOU LIKE TO HEAR ME WARBLE AN ARIA?'. . . 

AND HE SAID. 'CHARLIE. MY BOY-NEVER IS SOON ENOUGH! "' 

Ad No. 64B—Two Col. x 73 Lines 

(Mat .30) 

'FOLKS. I WANT YOU TO MEET THE SUPER-SENSATIONAL STAR 

OF THE GOLDWYN FOLLIES .. THE DEMON LOVER...THE 

DASHING ADVENTURER...THE LOTHARIO OF THE SILVER SCREEN... 

NONE OTHER THAN THE WORLD FAMOUS CHARLIE MCCARTHY' 

IN HIS FIRST (AND GREATEST) FEATURE PICTURE!... YOU ASK 

WHO THAT IS BEHIND HIM SHINING IN HIS REFLECTED GLORY? 

OH. THAT'S A CHAP NAMED BERGEN. SAY... WHO LET HIM IN?" 

Ad No. 65B—Two Col. x 69 Lines 

(Mat .30) 

"AND HERE. FRIENDS. IS ZORINA!... BERGEN SAYS WHO IS SHE?' 

...TSK-TSK-TSK! WHAT HE'S MISSED IF HE REALLY DOESN'T 

KNOW-OR HAVE YOU BEEN HOLDING OUT ON ME, BERGEN ?. . . 

BUT HONESTLY-WHEN ZORINA DANCES WITH THOSE GORGEOUS 

AMERICAN BALLET GIRLS-AH. ME/-I SIMPLY SWOON WITH DC 

LIGHT! 

Ad No. 66B—Two Col. x 66 Lines 

(Mat .30) 

SCENES OF LMarlin IVIcLariMii takes you behind the 

THE GREATEST PICTURE SAMUEL GOLDWYN EVER 

*MY PALS THE 

RITZ BROTHERS 

BRING YOU THE 

BIGGEST LAUGH 

of your life¬ 

time:* 

fOllIB 
IN TECHNICOLOR 

with ADOLPHE MENJOU • THE RITZ BROTHERS • ZORINA • KENNY BAKER • ANDREA LEEDS 

HELEN JEPSON • PHIL BAKER • ELLA LOGAN • BOBBY CLARK • JEROME COWAN • THE AMERICAN BALLET 

and introducing the comedy sensation of the world EDGAR BERGEN & "CHARLIE McCARTHY" 
Directed by George Marshall * Songs by George and Ira Gershwin * Released thru United Artists Story by Ben Hecht 

* HEAR HELEN 

JEPSON AND 

CHARLES KULL¬ 

MAN OF THE 

METROPOLITAN 

OPERA" 

MEET MY 

RADIO RIVAL 

PHIL BAKER. 
WITH ELLA 

LOGAN AND 

BOBBY CLARIC 

MAY BE A 

DUMMY BUT 

GET AROUND... 
AND I SAY ITS 
THE WORLD’S 

f 
'MEET ADOLPHE 

MENJOU .. .HE 

LURED LOVELY 

ANDREA LEEDS 

OUT TO HOLLY¬ 
WOOD." 

“ZORINA.1 AH 

ME'AND THE 
AMERJCAN 

BALLET. SUCH 

BEAUTY MAKES 
MY HEAD SWIM 

“BUT KENNY 

BAKER ROSE 

FROM HAMBURG¬ 

ER STAND TO 

STARDOM AND 
WON HER LOVE" 

Ad No. 39F—Six Col. x I 19 Lines 

(Mat .90) 



Scanned from the United Artists collection at the Wisconsin 
Center for Film and Theater Research. 

Digitization and post-production completed in the University 
of Wisconsin-Madison's Department of Communication Arts, 

with funding from the Mary Pickford Foundation. 

www.marypickford.org 

DIGITAL LIBRARY 

MEDIA 
HISTORY 

www.mediahistoryproiect.org 


